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Put  pharmacy 
in  the  picture 


Millions  of 
women  get 
migraine, 
and  you're 
the  man 
with 

Migraleve... 
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Migraleve 

As  many  as  one  in  ten  people  are  migraine  sufferers. 

For  them,  prompt  relief  can  feel  like  a  miracle.  Only 
you  stock  a  treatment  that  can  boast  79%  success  providing 
just  that.1" 

It's  Migraleve  -  the  most  popular  migraine  specific 
treatment,  not  only  on  prescription  but  over  the  counter  as 
Migraleve  12's,  where  its  market  share  makes  it  the  number 
four  brand  in  the  £70M  strong  analgesic  sector.* 

FAST  RELIEF  K^jPjj 
FOR  MIGRAINE      *Sf  JhA 
HEADACHE,           W  Mm 
NAUSEA  AND                4|  I 
VOMITING                                1  12 
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Make  more  of  Migraleve  12's  and  a  lot 
more  people  could  have  a  lot  to  thank  you  for. 


It  could  make  you  very  popular 


'Myers  WH .Med  Digest  1972:  17(71:45-52. 


'6.2%  cash  share  -  Nielsen  Trade  Audit,  Nov/Dec  1991. 


Charwell  Pharmaceuticals  Ltd.,  Charwell  House, 
Wilsom  Road,  Alton,  Hampshire  CU34  2TJ. 
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Sometimes  a  market-led,  we'll-supply-your-demand  type 
economy  can  get  a  little  out  of  hand,  especially  when  price 
becomes  a  dominant  factor.  The  supply  of  medicines  to 
patients  in  hospices  seems  to  have  fallen  victim  to  this 
phenomenon. 

Until  recently  patients  in  hospices  were  prescribed 
medicines  by  their  own  GP  on  FP10  and  the  script  filled  by  a 
local  pharmacist.  More  often  than  not  a  local  pharmacist 
"adopted"  a  hospice  and  supplied  such  medicines  personally 
giving  advice  and  counsel  to  the  patient  on  the  therapy.  Then 
in  stepped  the  Department  of  Health  with  a  circular  to 
hospices,  apparently  instructing  them  that  they  could  keep 
stocks  of  CDs  on  the  premises  and  that  supply  should  be  from 
the  health  authority.  As  NPA  director  Tim  Astill  said  this  week 
at  a  British  Association  of  Pharmaceutical  Wholesaler  dinner 
(p421),  such  a  system  effectively  cuts  out  direct  and  personal 
care  from  a  pharmacist  at  a  stroke. 

For  some  hospice  matrons,  influenced  by  limited  budgets 
cheap  drugs  purchased  through  the  hospital  contract  supply 
chain  could  appear  more  attractive  than  the  involvement  of  an 
extra  professional  carer.  And  of  course  such  medicines  are 
much  cheaper  than  the  medicines  that  can  be  bought  by  a 
community  pharmacist  either  direct  from  the  manufacturer  or 
Chemists  Druggist  21  MARCH  1992 


through  a  wholesaler.  From  what  was  said  by  civil  servants  at 
the  BAPW  dinner  it  was  never  intended  that  health  authorities 
or  hospital  trusts  act  as  wholesalers  of  drugs.  If  so,  then  some 
actions  should  be  taken  to  prevent  it. 

In  the  hospice  situation  a  district  pharmaceutical  officer 
could  have  the  impossible  task  of  overseeing  the  act  of 
"purchase"  by  the  hospice  and  "provision"  by  the  health 
authority  —  the  ultimate  purchaser/provider! 

We  understand  the  NPA  is  getting  some  pharmacists  who 
want  to  supply  hospices  to  approach  their  health  authorities 
direct  for  cheap,  contract-purchased  CDs  so  that  they  can 
compete  on  a  level  playing  field.  Alternatively,  the  review  of  the 
Prescription  Price  Regulation  Scheme  that  just  might  be  in 
the  offing,  post-Glaxo  etal,  might  produce  a  result.  Better  still, 
why  not  clearly  remove  the  market-force  element  from  hospice 
care  and  allow  the  type  of  community  pharmacist  involvement 
recommended  by  the  working  party  on  pharmaceutical  care? 

The  danger  for  pharmacy  in  not  challenging  this  type  of 
bureaucracy  is  that  both  the  profession  and  patient  would 
suffer  if  such  confusions  were  extended  to  nursing  home  or 
even  cottage  hospital  supply.  It  is  not  cash  for  pharmacists  that 
is  the  nub  of  the  problem,  but  proper  pharmaceutical  care  for 
patients  alongside  the  prompt  provision  of  their  medicines. 

419 


Sheffield  FHSA  tries 
prepayment  scheme 


Contractors  in  Sheffield  are  to  take 
part  in  a  trial  scheme  to  allow 
patients  to  apply  and  pay  for 
prepayment  certificates  through  the 
city's  community  pharmacies. 

The  Family  Health  Services 
Authority  asked  pharmacists  if  they 
were  interested  in  taking  part  in  the 
scheme  and  the  response  was  very 
positive,  assistant  general  manager, 
operations,  John  Lee  told  C&D. 


Derbyshire 
pharmacist 
struck  off 

A  Derbyshire  pharmacist  who  left 
his  pharmacy  for  long  periods  and 
who  kept  old  and  out  of  date 
medicines  on  his  shelves,  was 
ordered  to  be  struck  off  the  Register 
of  the  Royal  Pharmaceutical  Society 
for  misconduct  on  March  17. 

The  Statutory  Committee  had, 
at  a  previous  hearing,  found 
Geoffrey  Shorter,  65,  of  The  Spa 
Pharmacy,  Market  Place,  Buxton, 
guilty  of  misconduct  but  the  final 
decision  on  his  case  had  been 
adjourned. 

Jocelyn  Hill,  solicitor  to  the 
Committee,  said  inspectors  became 
concerned  about  Mr.  Shorter's 
conduct  of  his  pharmacy  between 
November  1990  and  January  1992. 
The  inspectors  found  that  he 
allowed  his  pharmacy  to  operate 
without  a  pharmacist  and  with  only 
an  unqualified  assistant  on  the 
premises  for  long  periods. 

Conditions  in  the  pharmacy,  on 
a  visit  in  April  1991,  were 
unsatisfactory,  with  a  quantity  of  old 
and  out  of  date  medicines  on  the 
shelves,  he  said.  Mr.  Shorter  was 
also  labelling  medicines  by  hand 
and  appeared  unable  to  label  a  drug 
testing  sample  replacement 
correctly.  He  seemed  confused 
when  advised  of  the  labelling 
regulations,  added  Mr  Hill. 

Mr  Shorter  did  not  attend  either 
the  original  hearing  or  the  resumed 
hearing,  which  had  been  postponed 
for  him  to  show  that  his  premises 
were  always  in  the  control  of  a 
qualifed  person  during  the 
adjournment  and  for  him  to  provide 
a  medical  report  of  his  ability  to 
practise  safely.  Mr  Hill  said  Mr 
Shorter  had  provided  evidence  on 
the  first  matter  but  had  not  provided 
a  medical  report. 

The  previous  hearing  had  heard 
that  Mr  Shorter  had  been  suffering 
from  "problems  of  a  domestic 
nature",  including  a  divorce  after  a 
marriage  of  more  than  20  years. 
The  Committee  took  only  a  few 
minutes  to  decide  to  remove  Mr 
Shorter's  name  from  the  register. 
He  has  three  months  to  appeal. 
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Although  replies  were  still  being 
received,  only  two  had  so  far  said 
they  would  prefer  to  have  some  form 
of  remuneration  for  taking  part. 

Martin  Bennett,  secretary  of 
Sheffield  Local  Pharmaceutical 
Committee,  stressed  that  the 
scheme  was  "a  temporary  measure 
until  the  Working  Party's  fully 
remunerated  proposals  come  into 
operation". 

The  LPC  had  been  pushing  for 
a  trial  scheme  of  this  nature  for 
some  time.  Having  received  support 
from  the  FHSA  it  was  not  realistic  to 
say  that  pharmacists  were  not 
interested  unless  a  national  scheme 
with  remuneration  was  involved,  Mr 
Bennett  said. 

The  LPC  has  suggested  to  the 
FHSA  that  it  contacts  the 
Department  of  Health  to  look  into 
the  possibility  of  the  Sheffield 
scheme  being  regarded  as  a  pilot 
project  for  later  national 
implementation,  he  said. 

The  FHSA's  John  Lee  said  that 
the  earliest  the  scheme  could  start 
was  April  1  and  that  was  what  the 
FHSA  was  hoping  to  achieve.  He 
also  stressed  that  the  scheme  was 
being  introduced  initially  as  a  trial. 

A  review  of  the  scheme  in  six  or 
12  months  may  provide  useful 
information  about  any  benefits  to 
patients,  the  amount  of  work  for 
pharmacists  and  possibly 
information  to  be  used  as  a  base  for 
any  remuneration  calculations. 

The  FHSA  was  anxious  not  to 
pre-empt  anything  that  pharmacists 
might  be  negotiating  nationally, 
said  Mr  Lee. 

The  Pharmaceutical  Services 
Negotiating  Committee's  Stephen 


Axon  told  C&D  that  there  may  be 
problems  with  such  a  scheme  from 
a  legislative  point  of  view. 

The  sale  of  prepayment 
certificates  and  the  collection  of 
monies  had  revenue  implications 
which  would  require  changes  to  the 
legislation,  he  said.  Currently  the 
regulations  allowed  pharmacists  to 
collect  revenue  from  prescription 
charges,  on  behalf  of  the 
Government,  but  not  from  the  sale 
of  prepayment  certificates. 

PSNC  had  made 
representations  to  the  Department 
of  Health  18  months  ago  following 
a  similar  initiative  by  Chester  LPC. 

The  sale  of  prepayment 
certificates  was  one  of  several 
recommendations  made  by  the 
Working  Party,  he  said.  It  was  now 
necessary  to  prioritise  these  and 
look  to  negotiating  any 
remuneration  for  pharmacists  on  a 
central  basis. 

"It  is  important  with  any 
initiative  taken  locally  that  LPCs 
and  FHSAs  should  not,  in  my  view, 
pre-empt  any  national 
negotiations,"  he  said. 

Mr  Axon  is  concerned  that, 
because  of  the  cost  of  prepayment 
certificates,  people  may  wish  to  pay 
by  cheque  or  credit  card.  If  these 
had  to  be  banked  by  the  pharmacist 
it  would  result  in  the  pharmacist 
paying  associated  bank  charges. 

"While  it  is  important  that  LPCs 
co-operate  with  FHSAs,  it  is  equally 
important  that  any  arrangements 
will  last,  are  sustainable  and  won't 
result  in  pharmacists  chasing  their 
tails  for  nothing,"  he  said. 

Mr  Axon  added  that  he  would  be 
writing  to  all  LPCs  on  the  matter. 


PSNC  and  DoH:  'Formal 
dispute  a  real  possibility' 

In  light  of  the  current  state  of 
remuneration  negotiations  between 
the  Department  of  Health  and  the 
Pharmaceutical  Services 
Negotiating  Committee,  the 
declaration  of  a  formal  state  of 
dispute  must  be  regarded  as  a  real 
possibility,  says  PSNC. 

The  "unsatisfactory  state  of 
affairs"  has  been  brought  to  the 
attention  of  the  Pharmacist's 
Review  Panel. 

According  to  the  Committee, 
there  were  "dramatic  scenes"  at 
PSNC  last  week  when  on  March  10, 
they  met  in  anticipation  of  a  further 
offer  from  the  DoH.  This  followed 
rejection  of  what  PSNC  described  as 
"the  initial  derisory  offer". 

As  no  offer  was  received,  the 
Committee  tried  to  contact  the 
Health  Secretary  by  phone  but  was 
told  he  was  out  of  London  and 
contact  was  not  possible. 


A  "strongly  worded"  letter  was 
faxed  to  the  Secretary's  office  and  to 
the  Prime  Minister.  The 
confirmation  that  the  election  date 
had  been  set  and  Parliament  was  to 
be  dissolved  added  to  concerns  that 
negotiations  should  proceed  at 
speed. 

When  no  offer  was  received  by 
Wednesday  1 1 ,  a  letter  was  faxed  to 
the  Under  Secretary  at  the  DoH 
giving  a  24  hour  deadline  for  a 
response,  say  PSNC.  No  reply  had 
been  received  by  March  13. 

"The  failure  by  the  DoH  to 
conduct  negotiations  in  a  proper 
manner  is  totally  deprecated  by 
PSNC,"  says  PSNC.  "For 
contractors  this  means  that  the 
current  remuneration  as  set  out  in 
the  Drug  Tariff  will  apply  from  April 
until  an  agreement  can  be  reached. 
Any  increase  in  remuneration  will 
be  backdated  to  April  1." 


Digestives 
go  forward 

The  OTC  digestive  remedies 
market,  worth  £96  million  at  rsp, 
has  grown  60  per  cent  in  current 
terms  since  1986. 

Real  growth  has  been  steady, 
with  sales  increasing  by  23  per  cent 
if  the  effects  of  inflation  are 
removed,  according  to  a  new  report 
from  Mintel.  The  growth  has  been 
stimulated  by  increases  within  each 
of  the  market  sectors  and  especially 
by  the  fast-developing  anti- 
diarrhoeals.  The  market  is  still 
dominated  by  indigestion  remedies. 

The  report  divides  the  market 
into  laxatives,  worth  an  estimated 
£19m,  and  antacids  —  stomach 
upset  remedies  (£17. 5m), 
indigestion  remedies  (£46m)  and 
anti-diarrhoeals  (£14m). 

Product  distribution  remains 
biased  towards  pharmacies,  who 
account  for  all  sales  of  anti- 
diarrhoeals,  90  per  cent  of  laxatives, 
55  per  cent  of  indigestion  remedies 
and  45  per  cent  of  stomach  upset 
remedies.  Grocers  and  drugstores 
are  becoming  more  important  in  the 
sale  of  milder  products. 

Laxative  sales  rose  4.3  per  cent 
in  real  terms  last  year.  As  older 
people  tend  to  suffer  more  from 
constipation,  demographic  trends 
will  continue  to  favour  sales  of 
laxatives.  But  other  trends  in  eating 
habits  are  contributing  to  a  shift 
towards  prevention  with  high  fibre 
diets.  Brand  leader  was  Senokot, 
followed  by  Fybogel. 

Stomach  upset  remedies 
showed  6  per  cent  annual  growth  at 
current  prices  but  a  1  per  cent 
decrease  in  real  terms,  making  it  the 
most  stagnant  sector.  Mintel  say  this 
results  from  a  move  towards 
healthier  eating  and  a  trend  for 
customers  to  buy  only  on  a  need 
basis  rather  than  as  a  routine. 
Andrews  Liver  Salts  is  brand  leader, 
followed  by  Alka-Seltzer. 

Indigestion  remedies  have 
shown  5  per  cent  real  growth, 
helped  by  the  stress-inducing 
qualities  of  many  people's  lives. 
Mintel  believe  that,  in  the  short 
term,  these  entrenched  habits  will 
probably  continue  to  outweigh  any 
effect  on  sales  caused  by  greater 
health  awareness. 

Anti-diarrhoeals,  which  grew  2.9 
per  cent  in  real  terms  last  year,  are 
dominated  by  Arret  followed  by 
kaolin  and  morphine. 

The  report  forecasts  that 
laxatives  will  reach  £21. 7m  and 
antacids  £98.6m  by  1995.  "Mintel 
Market  Intelligence:  Laxatives  and 
antacids"  (£195)  is  available  from 
071-606  6000. 


Price  List 

The  entry  for  Jerome  Russell 
products  which  appeared  in  the 
March  14  Price  Supplement  are 
incorrect;  the  correct  entry  will 
appear  in  the  March  28  Price 
Supplement.  E.C.  DeWitt 
apologise  for  the  inconvenience 
caused. 


Chemist&  Druggist  21  MARCH  1992 


'Condom  man'  —  a  new  role  for  pharmacy? 


Respite  for 
pharmacy 
supplies 

The  N1IS  Supplies  Authority, 
launched  in  August  last  year  to 
revamp  the  £4  hillion  NHS  supply 
system,  is  leaving  pharmaceuticals 
until  last  because  it  is  a  more 
difficult  animal  and  in  a  market 
where  companies  have  huge 
political  clout. 

The  aim  of  the  new  Authority  is 
to  cut  out  waste,  bad  storage 
protocols  and  unprofitable 
procedures.  Director  Terry  Hunt 
says  that  even  a  1  per  cent  saving  is 
worth  achieving  and  that  a  clear 
pattern  of  implementation  for  non- 
pharmaceuticals,  which  account  for 
two  thirds  of  the  bill,  will  he  in  place 
by  the  year  end. 

Mr  Hunt  told  guests  at  a  British 
Association  of  Pharmaceutical 
Wholesalers  dinner  in  a  round-the- 
table  forum,  that  he  was 
concentrating  on  non- 
pharmaceuticals  to  make  the 
greatest  impact  in  the  shortest  time. 

He  said  the  authority's  approach 
was  one  of  collaboration  with 
suppliers  and  wholesalers  rather 
than  one  of  attack.  Research  was 
the  key  to  arrangements  which 
C(  >uld  be  effective  for  a  long  period. 

BAPW  chairman  Don 
Mullholland  said  he  believed 
wholesalers  could  provide  a  cost- 
effective  distribution  svstem  for 
hospital  supply.  (The  BAPW  and 
DoH  are  presently  in  discussions  on 
the  advantages  of  contracting  out 
storage  of  hospital  drugs  and  just-in- 
time  delivery  systems.) 

National  Pharmaceutical 
Association  director  Tim  Astill 
challenged  Brian  Bridges,  under 
secretary  Family  Health  Services, 
and  Mr  Hunt  to  explain  why  the 
DoH  had  apparently  intervened  in 
such  a  way  as  to  prevent  community 
pharmacists  supplying  medicines  to 
hospices,  thus  removing  direct 
pharmaceutical  care  at  a  stroke.  He 
understood  DPhOs  and  hospital 
trusts  were  now  involved  in 
supplying  medicines  for  hospice 
stock.  Mr  Bridges  said  it  had  never 
been  the  intention  that  health 
authorities  set  up  as  wholesalers 
and  that  they  had  been  told  not  to 
do  so. 

Mr  Bridges  was  asked  to 
comment  on  the  Glaxo  distribution 
scheme  by  Mr  Mulholland.  Mi- 
Bridges  said  it  was  easy  to  see  the 
problems,  not  so  easy  to  produce 
solutions:  he  believed  that  market 
protagonists  preferred  non- 
interference from  Government. 

Mr  Bridges  said  he  expected 
that  the  Pharmaceutical  Price 
Regulation  Scheme  would  be 
number  one  on  his  Department's 
briefing  list  for  a  new  Government. 

The  Proprietary  Association  of 
Great  Britain's  director  Sheila  Kelly 
paid  tribute  to  BAPW's  effective 
contribution  to  the  lobby  to  get  the 
batch  number  record  keeping 
requirement  removed  from  EC 
legislation. 


A  new  role  for  pharmacists  might  be 
one  of  community  contraceptive 
pharmacist  or  "Condom  man", 
offering  practical  demonstations  of 
the  correct  use  of  prophylactics, 
suggests  an  article  in  the  latest  Minis 
Magazine  (March  15). 

In  a  light  heated  piece  pri  impted 
by  the  visit  of  a  condom-seeking 
youth,  Essex  GP  Keith  Hopcroft 
suggests  that  perhaps  contraception 
should  be  accommodated  outside 
the  surgery. 


The  Pharmaceutical  Services 
Negotiating  Committee  is  taking 
steps  to  bring  community  pharmacy 
to  the  attention  of  parliamentary 
candidates  and,  wherever  possible, 
to  gain  their  support  for  some  of  the 
ideas  the  Committee  is  promoting. 

PSNC  has  revealed  that  all 
parliamentary  candidates  from  the 
three  main  political  parties  in 
England  and  Wales  will  receive  a 
letter  to  canvass  their  views  on 
issues  affecting  community 
pharmacy. 

Local  pharmaceutical 
committees  have  been  contacted 
with  the  names  and  addresses  of 
candidates  in  their  area  and  have 
been  provided  with  a  draft  letter  arid 
questionnaire  to  be  forwarded  to 
them. 

Four  issues  have  been  selected 
for  the  questionnaire,  says  PSNC,  as 
to  have  included  more  may  have 
caused  confusion.  The  candidates 
are  being  asked  to  indicate  whether 
they  agree  or  disagree  with  the 
following  four  statements: 

•  Doctors  should  not  be  able  to 
benefit  financially  from  the 
medicines  they  prescribe. 

•  The  range  of  medicines  available 
for  sale  only  by  pharmacists  should 
be  increased  where  safety  has  been 


"As  the  Pill  is  probably  no  more 
dangerous  than  aspirin,  a  small  shift 
in  attitude  might  render  it  available 
over-the-counter,"  he  says.  "Being 
keen  to  expand  their  advisory 
domain,  pharmacists  might  he 
delighted  to  provide  practical 
demonstrations  of  the  correct  use  of 
condoms  using,  as  visual  aids, 
courgettes,  plastic  models  or  their 
own  ingenuity. 

"The  more  evangelical  might 
decide  to  take  to  the  streets  to 


demonstrated. 

•  Pharmacists  should  he  able  to 
provide  a  wider  range  of  services 
under  the  NHS,  such  as  more 
formal  consultation  and  advice, 
domiciliary  services,  screening  and 


The  opportunities  and  challenge  of 
the  joint  Working  Party  report  on 
"Pharmaceutical  care"  are  ours  for 
the  taking.  Mirfield  pharmacist  Gill 
Hawksworth  told  a  recent  Royal 
Pharmaceutical  Society  branch 
dinner. 

"The  future  should  see  us 
providing  a  quality  service, 
improving  patient  care  with  cost 
effective  use  of  medicines,  much 
along  the  lines  of  hospital 
pharmacy."  she  said  when 
addressing  Huddersfield  Branch,  of 
which  she  is  chairman.  "If  the 
proposals  of  the  report  are  accepted 
and  funded  incrementally  over  the 
coming  years,  we  are  set  to  develop 
a  new  national  strategy  at  every 
level,  not  as  a  short  term  project  but 
as  a  long  term  commitment  to  the 
profession.  This  vision  can  only 
become  a  reality  if  we  are  prepared 
to  be  open  minded  and  adapt  to 


spread  the  contraceptive  message: 
it  might  not  he  long  before  a  cheery 
jingle  heralds  not  the  ice  cream  van, 
hut  the  community  contraceptive 
pharmacist,  or  Condom  man." 

However,  Dr  Hopcroft  reflects 
that  progress  is  likely  to  be  impeded 
by  two  groups:  traditional  GPs  who 
regard  the  dilution  of  contraceptive 
care  as  a  threat  to  their  status;  and 
the  more  trendy  who  insist  on  the 
availability  of  condoms  on  demand 
ui  prescription. 


diagnostic  testing,  home  therapy 
and  health  promotion. 
•  Pharmacists  should  be  able  to 
substitute  generic  medicines  for 
branded  ones  where  it  is  safe  and 
economic  to  do  so. 


future  changes.  The  groundwork 
has  been  done  on  your  behalf." 

Mrs  Hawksworth  explained  how 
she  had  already  upgraded  her  own 
services  to  include  many  aspects  of 
the  extended  role.  She  is  currently 
researching  further  roles  such  as 
therapeutic  drug  and  biochemical 
monitoring  in  the  community.  And 
through  contacts  with  clinical 
hospital  pharmacists  she  is  piloting 
the  development  of  clinical 
pharmacy  in  the  community. 

"We  must  also  fight  for  the 
recognition  of  existing  roles 
alongside  any  future  ones,"  she 
continued.  "Our  contribution  to 
primary  healthcare  should  be 
recognised  as  such  and  rewarded, 
with  remuneration  reflecting  the 
professional  work  commitment. 
Financial  benefit  should  be  given  to 
those  providing  improved  patient 
orientated  services." 


PSNC  wants  high  profile 
for  pharmacy  among  MPs 


'Opportunities  for  the  taking' 
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CPP  to  hold  study  day  on 
Working  Party  report 


The  College  of  Pharmacy  Practice 
has  welcomed  the  report  of  the  Joint 
Working  Party  into  the  future  of 
community  pharmacy  and  is  to  hold 
a  study  day  to  discuss  its 
recommendations. 

The  study  will  take  place  at  the 
Royal  Pharmaceutical  Society  in 
London  on  April  13.  Members  of 
the  Working  Party  will  speak  on 
different  aspects  of  the  report  and 
there  will  be  workshops  to  analyse 
the  recommendations  and  their 
effect  on  the  community 
pharmacist.  Particular  reference 
will  be  paid  to  continuing  education. 

The  College's  governors  have 
particularly  welcomed  the  report's 
recommendation  that  pilot  projects 
should  be  set  up  to  investigate  the 
scope  for  therapeutic  drug 
monitoring  within  the  community. 
Also  the  requirement  that  training, 
or  some  other  demonstration  of 
skill  or  knowledge,  is  necessary 
before  providing  additional  services. 

The  CPP  also  welcomed  the 
recommendation  for  pilot  projects 
to  be  established  to  assess  the 
feasibility  and  benefits  of  specialised 
pharmaceutical  units  serving  high 
dependency  patients  in  the 
community.  There  was  agreement 
that  clinical  professional  audit 
should  be  extended  into  community 


pharmacy. 

The  College  believes  that  the 
pharmacy  profession  must  start 
work  on  the  report  immediately  as 
the  Government  wishes  to  see 
action  resulting  from  the 
recommendations.  This  is  the 
reason  why  the  CPP  has  taken  steps 


The  public  is  prepared  to  rely  on  the 
community  pharmacist  as  a  source 
of  advice  on  both  health  and 
treatment  and  is  also  willing  to 
consult  the  pharmacist  by  phone 
from  home. 

That  was  the  conclusion  of 
research  carried  out  by  workers  at 
the  Centre  for  Pharmaceutical 
Sciences,  Liverpool  Polytechnic, 
which  was  presented  as  a  poster  at 
the  May  &  Baker  Research 
Conference  of  the  Mersey  Academic 
Pharmacy  Practice  Unit  recently. 

A.  Crawley  and  P.E.  Jones 
surveyed  community  pharmacists  in 
the  Mersey  region  over  a  12-week 
period,  using  a  report  card  system 
to  log  details  of  all  telephone 
queries. 


to  organise  this  study  day. 

The  event  is  open  to  all 
pharmacists,  with  priority  being 
given  to  community  pharmacists. 
The  fee  for  the  whole  day  is  £20  for 
College  members  and  £25  for  non- 
members.  Further  details  from  Jill 
Ross  on  0203  692400. 


Of  the  166  cards  returned,  the 
researchers  were  able  to  determine 
that  the  majority  of  telephone  calls 
were  made  by  women  (74  per  cent), 
in  many  instances  needing  advice 
about  their  children.  Nearly  half  of 
all  queries  coming  between  the 
hours  of  12  noon  and  4.30pm. 
Some  34  per  cent  of  the  calls  were 
made  on  a  Saturday,  the  most 
popular  day  for  telephoning. 

The  average  number  of 
questions  per  call  was  1 .3  and  over 
a  quarter  asked  for  information  or 
opinions  on  treatment.  Callers  were 
also  concerned  about  drug 
interactions  (18  per  cent)  and  side 
effects  (15  per  cent).  In  only  nine 
cases  was  a  follow-up  call  to  the 
questioner  necessary. 


Telephone  inquiries  to 
pharmacists  'invaluable' 


'GB  trends  to  come  to  Northern  Ireland' 


Northern  Ireland,  the  last  bastion  of 
the  independent  pharmacist,  will 
not  be  able  to  escape  the  trend  in 
Great  Britain  towards  multiple 
pharmacy  companies,  consolidation 
of  ownership,  and  problems  of  entry 
for  young  pharmacists,  says 
Numark  managing  director  Terry 
Norris. 

It  will  be  important  to  maintain 
a  reasonable  choice  for  consumers, 
pharmacists  and  Government.  "No- 
one  benefits  from  a  market 
dominated  by  one  or  two  players," 
Mr  Norris  told  guests  at  a  lunch  last 
week  for  Ulster  Chemists 
Association  committee  members 
and  senior  figures  in  the  profession 
in  the  Province.  It  was  part  of  a 
three  day  programme  of  meetings  to 
relaunch  Numark  in  Northern 
Ireland  following  the  March  1  link- 
up with  Sangers. 

"In  order  for  independent 
community  pharmacy  to  fulfil  its 
increasing  professional  role  it  needs 
a  clear,  sound  and  strong 
commercial  base  on  which  to 
work,"  Mr  Norris  said.  The  number 
of  challenges  available  to  the 
profession  was  growing.  As  they  did, 
Numark  headquarters  staff 
researched  them  and  translated 
them  into  market  and  business 
programmes,  after  checking  them 
with  their  own  board  and  the  Retail 
Advisory  Board,  of  whom  Peter 


Terry  Norris 


Wright  was  the  member  for 
Northern  Ireland. 

Mr  Norris  said  Numark,  the  first 
voluntary  trading  group  in 
pharmacy,  was  different  from  the 
others  in  that  it  pursued  a  policy  of 
"listening  to  learn"  in  its  dealing 
with  independent  pharmacists. 
After  a  period  of  uncertainty  over 
the  franchise  in  Northern  Ireland 
Mr  Norris  said  he  was  delighted  with 
the  Sangers'  decision.  "We  can  now 
go  forward  to  work  for  independent 


pharmacy  in  Northern  Ireland." 

He  paid  special  tribute  to  the  co- 
operation and  contribution  of  the 
Ulster  Chemists  Association,  its 
president  Mrs  Sheelagh  Hillan,  and 
its  Numark  Committee,  to  the 
franchise  decision  process.  "Now  we 
hope  to  be  a  support  for  your 
Association  in  the  future." 

The  role  of  pharmacy,  both  in  its 
professional  activities  and  in  helping 
patients  through  giving  guidance 
and  in  the  area  of  care,  as  opposed 
to  cure,  now  had  "incredible" 
opportunities.  "Numark  will  do  all  it 
can,  all  it's  allowed  to  do,  in  helping 
pharmacy  grasp  these 
opportunities,"  Mr  Norris  said. 
•  Last  week  a  Numark  team  of 
managing  director  Terry  Norris, 
marketing  director  David  Wood 
and  Alan  Platts  together  with 
Sangers  managing  director  Arthur 
Shaw  and  financial  director 
Stephen  Sims  addressed 
independent  pharmacists  on  their 
joint  programme  at  meetings  in 
Dungannon,  Belfast  and 
Londonderry.  Mr  Norris  says 
around  275  of  NI's  pharmacists  are 
now  Numark  members  through 
Sangers  and  that  representatives  of 
upwards  400  pharmacies  attended 
the  meetings.  Numark  have  five 
new-style  retail  concept  facias  on  NI 
pharmacies  with  a  further  20  going 
up  in  the  next  few  weeks. 


Move  on  vet 
medicines 

The  European  Community  Council 
has  reached  a  "common  position" 
on  a  Directive  covering  marketing 
of  veterinary  homoeopathic 
medicines. 

All  homoeopathic  products  will 
have  to  undergo  the  same  rigorous 
quality  assessment  as  conventional 
medicinal  products.  Member  states 
will  be  able  to  introduce  a  simplified 
registration  procedure  for  products 
marketed  without  specific 
therapeutic  indications  for  use  in 
companion  animals.  Alternatively, 
such  products  may  be  allowed  onto 
the  market  if  they  are  already 
registered  elsewhere  in  the 
■Community. 

All  other  homoeopathic 
products  will  have  to  have  a  full 
product  licence  in  line  with 
Directive  81/851  but,  if  the  product 
is  not  intended  for  use  in  food- 
producing  animals,  member  states 
may  introduce  special  rules  for 
assessing  safety  and  efficacy  in 
accordance  with  homoeopathic 
traditions. 

The  Directive  will  be  sent  back 
to  the  European  Parliament  for  a 
final  reading  and  is  expected  to 
become  part  of  community  law 
around  June.  The  UK  Veterinary 
Medicines  Directorate  is 
considering  how  the  proposals 
should  be  implemented  in  the  UK 
and  favours  both  the  simplified 
registration  procedure  and  the 
special  rules.  Formal  consultations 
will  be  held  once  the  Directive  has 
been  adopted,  but  the  VMD 
welcomes  comments  meanwhile. 


Nomad  for 
community 

Surgichem  are  launching  a 
community  version  of  their  Nomad 
monitored  dosage  system  at  the  end 
of  the  month. 

Called  the  Nomad  CDS,  the 
portable  cassette  has  been  updated 
and  developed  to  make  it  suitable 
for  general  community  use.  Easier 
to  handle  than  traditional  bottles 
and  blister  packs,  the  Nomad  CDS 
is  simple  for  patients  and  their 
carers  to  use,  say  Surgichem.  It  also 
helps  minimise  the  risk  of  dosage 
error. 

The  company  believes  the 
system  will  be  appropriate  for 
elderly  and  mentally  handicapped 
patients  living  in  their  own  homes  in 
the  community.  Interest  is  also 
being  shown  by  a  number  of 
sheltered  housing  groups. 

"Operating  the  Nomad  CDS  will 
allow  the  independent  pharmacist 
to  play  a  central  role  in  community 
care,"  says  the  company.  "They  will 
be  able  to  offer  an  additional  service 
to  those  patients  who  need  it  most 
and  will  be  in  a  position  to  identify 
any  medication  problems  as  they 
arise.  The  system  will  also  increase 
the  revenue  generated  from 
dispensing." 
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Gossain  NHS 
fraud  trial 
resumes 

The  trial  of  a  CP  and  his  pharmacist 
wife,  accused  of  defrauding  the  NHS 
of  nearly  £160,000  over  two  years, 
resumed  at  Isleworth  Crown  Court 
on  March  13. 

Dr  Jagdeep  Gossain  and  his  wife 
Shashi  face  seven  joint  charges  of 
dishonestly  obtaining  cheques  from 
Ealing,  Hounslow  and 
Hammersmith  Health  Authority 
between  June  1987  and  October 
1988.  They  are  also  jointly  charged 
with  one  count  of  attempting  to 
obtain  money  by  deception.  The 
couple,  of  Jersey  Road,  Osterley, 
West  London  deny  all  allegations. 

It  was  alleged  that  Dr  Gossain 
prescribed  medicines  which  his  wife 
dispensed  from  his  surgery  but 
which  patients  never  received. 

Prosecutor  Duncan  Munro-Kerr 
told  the  court  that  records  showed 
that  over  a  period  of  time  the 
practice  was  consistently 
prescribing  more  drugs  than  were 
brought  in  from  suppliers. 

"They  deliberately  set  out  to  get 
money  from  the  health  authority  by 
making  false  claims,"  he  said.  The 
court  also  heard  that  all  the  cheques 
were  paid  into  Mrs  Gossain's  bank 
account. 

The  trial,  which  is  expected  to 
last  five  weeks,  was  halted  at  the 
same  court  on  November  21,  two 
weeks  after  it  had  first  started  (C&D 
November  30,  p900). 

At  the  time,  Judge  Fabyan 
Evans  told  the  jury  that  the  trial  had 
to  come  to  an  end  for  "good 
reasons".  The  reasons,  which  were 
subject  to  reporting  restrictions, 
had  nothing  to  do  with  the  jury. 


Not enough 
new  drugs 

NHS  patients  are  being  given  older 
and  fewer  medicines  than  patients 
in  either  France  or  Germany, 
according  to  Dr  John  Griffin, 
director  of  the  Association  of  the 
British  Pharmaceutical  Industry. 

Compared  with  the  UK,  patients 
in  France  receive  five  times  as  many 
prescriptions  and  Germans  were 
five  times  more  likely  to  be  treated 
with  the  latest  advances  in 
medicine,  he  said. 

Dr  Griffin  was  speaking  on 
March  13  at  a  meeting  organised  by 
the  Office  of  Health  Economics  on 
"A  perspective  on  pharmaceutical 
economics  1942-1992". 

Only  5  per  cent  of  UK 
prescriptions  are  for  new  medicines 
(less  than  five  years  old),  he  said.  In 
Germany  more  than  a  quarter  of 
prescriptions  are  for  such  medicines 
and  the  number  is  increasing. 

"The  current  downward 
pressure  on  medicines'  expenditure 
in  Europe  could  see  a  general  trend 
towards  the  prescription  of  older, 
cheaper  and,  in  many  cases,  less 
cost  effective  medicines." 


The  fall  and 
fall  of  the 
independent 
—  NPA  and 
Numark  the 
solution? 

Another  independent  has  passed 
into  the  hands  of  the  multiples. 
This  time  it  is  not  a  group  but  a 
single  shop  in  Laindon,  Essex 
which,  from  the  achieved  price  of 
£425,000,  suggests  that  it  must  be 
of  substantial  size  (C&D,  March 
14,  p41 1).  The  loss  of  one  shop  to 
the  independent  sector  may  not 
seem  a  lot,  but  it  is  one  more  in 
the  inexorable  transfer  of  our 
flagship  pharmacies  into  the 
ownership  of  larger  groups. 

I  regret  the  sale  of  every  shop, 
whether  it  be  to  a  franchised 
wholesaler  or  a  fully  integrated 
group,  because  the 
entrepreneurial  young  graduates, 
whose  youthful  enthusiasm  is  the 
lifeblood  of  an  independent 
profession,  are  being  frustrated  in 
their  attempts  to  attain  personal 
ownership  of  larger  pharmacies. 
This  problem  is  compounded  by 
the  ease  with  which  new  capital  is 
generated  by  shares  issued  b  i 
cover  each  purchase,  where  the 
shareholders  know  that  the  profit 
growth  from  the  new  acquisitions 
is  higher  than  that  of  the 
consolidated  parent  company. 

The  individual  pharmacist 
borrowing  at  commercial  rates 
cannot  compete  in  this 
shareholder-funded  market, 
resulting  in  the  irreplaceable 
attrition  of  available  independent 
pharmacies  to  the  multiple  sector. 
The  problem  is  not  new,  and  I 
have  raised  it  before,  hut  it  is 
presently  becoming  terminal. 

The  Numark  concept  was  the 
brain  child  of  the  old  National 
Pharmaceutical  Union  and  has 
been  eminently  successful  in 
helping  independent  pharmacies 
compete  with  the  multiples. 
Perhaps  the  time  has  now  arrived 
for  a  second  initiative  to  be  taken 
by  the  National  Pharmaceutical 
Association,  in  co-operation  with 
the  now  independent  Numark,  to 
establish  a  holding  company  for 
the  purposes  of  competing  directly 
with  the  other  purchasing 
multiples,  and  to  buy  pharmacies 


for  management  and  eventual 
ownership  by  individual 
pharmacists.  In  a  similar  way  to 
other  PLCs,  shares  could  be 
issued  to  raise  capital  but  they 
would  be  held  by  pharmacists,  for 
the  benefit  of  pharmacists,  and  for 
the  survival  of  independent 
pharmacy. 

Where  is  my 

Polycrol 

Forte? 

Market  shortages  of  ethical 
products  are  relatively  rare  but 
when  they  occur  the  aggravation 
produced  is  out  of  all  proportion 
to  their  loss.  This  is  caused  by  the 
false  demand  of  patients  refusing 
to  accept  the  word  of  the  first, 
second  or  even  umpteenth 
pharmacist  and  still  persisting  in 
their  quest  for  the  unobtainable. 

Eventually  most  products 
return  and  the  fuss  quickly  fades, 
but  one  problem  that  refused  to 
die  is  Polycrol  Forte  gel.  This  has 
been  unavailable  now  for  many, 
many  months  and  still  I  am 
receiving  a  demand.  The 
alternatives  on  the  market  are 
never  as  good  but  I  have  little  news 
of  the  missing  remedy,  other  than 
it  is  still  listed.  I  have  not  heard  it 
is  discontinued  and  I  haven't  the 
least  idea  whether,  if  ever,  any  of 
us  will  see  it  again. 

Come  on  Nicholas,  you  are  the 
manufacturer;  this  length  of  time 
without  definitive  information  is 
just  not  good  enough.  Either 


reintroduce  the  product  or 
formally  announce  its  demise. 
Then  I  can,  evidence  in  hand,  at 
last  persuade  your  long  suffering 
acolytes  that  my  suggested 
panacea  is  now  their  only 
alternative. 

China  trip  on 
display  —  no 
fag! 

National  no  smoking  day  was  on 
March  1 1  and,  as  a  zealous 
convert  to  the  cause,  1  thought  the 
idea  for  a  window  competition  was 
great  and  what  a  prize!  I  know  I 
will  not  win,  but  I  have  always 
dreamed  of  visiting  China  so,  with 
Trudi.  my  erstwhile  window 
dressi  r,  giving  mi  hei  tuppeni . 
on  how  best  to  attract  the  judge's 
eye,  I  will  try  my  hardest. 

One  small  criticism  is  that, 
with  a  winner's  notification  date  of 
April  10,  very  little  time  is  given  to 
arrange  a  locum  for  the  trip  which 
follows  in  May. 

That  aside,  the  idea  was 
brilliant  and  the  prize  a  real 
incentive.  At  the  very  least,  even  if 
I  am  not  the  lucky  feller  to  be 
winging  his  way  eastwards,  my 
sales  of  anti-smoking  aids  have 
rocketed  and,  hopefully,  many 
more  converts  recruited  for  a 
smoke-free  society. 

Boots  push 

Big  Brother  Boots  are  at  it  again! 
They  are  presently  trying  to  push 
back  the  boundaries  with  some  of 
their  promotional  activities.  This 
time  they  have  "notified"  local 
newspapers,  nationwide,  of  their 
patient  medication  record  and 
registration  facilities.  This  form  of 
"advertising"  is  possible  because 
of  Boots'  relative  size  and 
effectively  steals  a  national  march 
on  their  independent  peers. 


Topical 

REFLECTIONS 
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Counterpoints 


Ibuleve  gets 
sporty 


sffirtsgel 


Dendron  have  launched 
Ibuleve  Sports  Gel  to 
complement  Ibuleve  Gel. 

Sports  Gel  contains  5  per 
cent  ibuprofen  and  is  an 
identical  formulation  to 
Ibuleve  Gel,  say  Dendron.  It 
is  also  a  Pharmacy-only 
product. 

While  Dendron  say  the 
original  Ibuleve  is  mainly 
purchased  by  women  over 
45  years  old,  Sports  Gel  is 
targeted  at  the  young 


sportsperson.  Packaged  in  a 
pump  dispenser  (30g  £3.95) 
it  is  indicated  for  the  relief  of 
muscular  aches,  sprains  and 
strains. 

A  Press  campaign  will 
start  in  April,  with  extensive 
advertising  in  the  national 
Press  and  sporting 
magazines.  Promotional 
support  will  also  be  aimed  at 
sport  and  leisure  centres. 
Dendron  Ltd.  Tel:  0923 
229251. 


Help  from  Dendron  for 
colour  wash  accidents 


Dendron  have  launched 
Beckmann  In-Wash  Colour 
Run  Remover,  formulated 
for  use  in  washing  machines 
and  said  to  be  suitable  for 
large  items  such  as  sheets 
and  tablecloths. 

Research  carried  out  by 
the  company  revealed  91  per 
cent  of  those  asked  would  be 
interested  in  a  colour  run 
remover  for  use  in  washing 
machines. 

The  product  can  be  added 
directly  to  the  detergent 


dispenser  and  will  remove 
unwanted  dye  without 
harming  fabric,  restoring 
lost  whiteness,  say  Dendron. 

The  new  product 
complements  Beckmann 
colour  Run  Remover,  used 
for  small  quantities.  It  will 
retail  at  £2.75  for  a  150g 
pack. 

The  product  will  be 
supported  by  a  Press 
campaign  in  women's 
magazines.  Dendron  Ltd. 
Tel:  0923  229251. 


Mothers  hungry  for 
weaning  advice 


The  majority  of  mothers 
want  to  be  better  informed 
about  weaning,  reveals  a 
survey  carried  out  by  SMA 
Nutrition. 

One  in  five  women 
questioned  said  it  was 
difficult  to  find  out  about 
weaning  —  the  under  25s 
and  those  bottle  feeding 
were  most  likely  to  have  this 
complaint. 

A  quarter  of  women  said 
they  were  unsure  what  foods 
to  wean  their  baby  on,  and 
one  in  seven  thought  spicy 
food  was  acceptable.  Most 
mothers  know  when  to  wean 
their  babies  (between  three 
and  four  months),  but  a 
quarter  are  starting  too 
early,  at  0-2  months. 

Most  mothers  thought  it 


was  easy  to  get  sufficient 
iron  for  their  babies,  but 
only  one  in  five  were  aware 
that  liver  was  a  good  source, 
with  milk  mentioned  by  28 
per  cent  and  greens  by  only 
17  per  cent.  A  surprising  58 
per  cent  did  not  know  that 
meat  was  a  source  of 
protein. 

Women  said  their  most 
common  source  of 
information  was  the  health 
visitor  (76  per  cent), 
followed  by  books  and 
information  packs  (70  per 
cent),  friends  with  babies  (51 
per  cent),  relatives  (43  per 
cent),  magazines  (35  per 
cent),  GPs  (8  per  cent)  and 
television  (7  per  cent).  SMA 
Nutrition.  Tel:  0628 
660633. 


Braun  extend  oral  care 


Braun  have  extended  their 
oral  hygiene  range  with  the 
launch  of  the  Braun  Oral 
Centre. 

Braun  Oral  Centre  is  a 
compact  combination  of  the 
Oral  B  Plaque  Remover  and 
the  new  Waterjet  Oral 
Irrigator. 

The  Waterjet  has  two  jet 
options:  the  mono  jet  is 

An  Easy 
Check ' 

Solent  Diagnostics  have 
introduced  a  pregnancy  test 
which  is  said  to  detect 
pregnancy  at  around  the 
first  day  of  a  missed  period. 

Easy  Check  is  described 
as  easy-to-use,  requiring  the 
addition  of  six  drops  of  urine 
to  one  chamber,  preferably 
from  the  first  urine  sample 
of  the  day.  The  appearance 
of  one  or  two  coloured 
bands  in  separate  chambers 
determines  the  result. 

The  company  says  the 
method  uses  a  unique 
combination  of 
monoclonal-dye  conjugate 
and  polyclonal-solid  phase 
antibodies  to  selectively 
identify  hCG  in  the  test 
samples  with  a  high  degree 
of  sensitivity. 

The  test  is  available  in  two 
sizes  for  retail  sale  (one  test, 
£4.50;  two  tests,  £7.50);  or 
in  packs  of  25  (£42.00)  or  50 
(£75.00)  for  pharmacy  use. 
Solent  Diagnostics.  Tel: 
0329  239519. 


designed  to  clean  between 
the  teeth.  The  jet  is  said  to 
remove  food  particles  while 
remaining  gentle  on  the 
gums. 

The  multi-jet  massages 
gums  to  keep  them  healthy, 
say  Braun.  There  are  two 
settings  of  water  impact, 
gentle  and  strong,  which 
operate  at  500  or  1000 
pulses  per  minute. 

Four  attachable  nozzles 
are  provided,  which  fit  into  a 
storage  compartment  when 
not  in  use.  The  kit  will  retail 
at  £64.99.  Braun  Ltd.  Tel: 
0932  785611. 


Peaudouce 

launch 

trial 

campaign 

Peaudouce  are  launching  a 
trial  campaign  for  their  new 
Step  by  Step  nappy  range  in 
the  first  week  of  April. 
Advertisements  will  appear 
in  magazines  and 
newspapers. 

Readers  will  be  invited  to 
phone  in  or  send  off  to 
receive  four  free  nappies  and 
a  money-off  coupon  worth 
£0.75.  The  £800,000 
campaign  is  expected  to  be 
seen  by  some  1  million 
mothers.  Peaudouce  Ltd. 
Tel:  0952  680044. 


Ribena 
leaflets  for 
mothers 

Smithkline  Beecham  Drinks 
are  launching  two  leaflets  for 
mothers  of  babies  and 
toddlers  on  weaning  and 
healthy  eating. 

An  introductory  guide  to 
weaning  and  healthy  eating 
for  toddlers  will  be 
distributed  to  health  visitors, 
midwives,  doctors'  surgeries 
and  post-natal  clinics. 

Both  leaflets  explain  the 
effect  of  food  and  drink  on 
teeth,  and  the  importance  of 
dental  care.  Smithkline 
Beecham  Drinks. 
Tel:081-5605151. 


Roche  Nicholas  have  relaunched  Interdens  dental  sticks 
with  new  packaging  to  give  the  brand  greater  impact.  Made 
from  Norwegian  birch,  the  stocks  are  impregnated  with  a 
medical  solution  to  freshen  the  mouth.  Packs  retail  at 
£0.99  each.  Roche  Nicholas  Consumer  Healthcare.  Tel: 
0707  328128. 
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TOOTHBRUSHES 

THE  WORLD'S  BEST  SELLING— 
THE  U.K/S  FASTEST  GROWING 

More  people  worldwide  purchase  Colgate  Toothbrushes 
than  any  other  brand. 

Since  their  relaunch  in  July  1991  the  Colgate  range  of 
4  diamond  head  Toothbrushes  has  become  the  fastest  growing 
range  in  the  U.K. 

In  1992  Colgate  will  repeat  its  successful  TV.  toothbrush 
advertising,  which  is  sure  to  grow  your  sales  even  further. 

With  £17  million  TV.  advertising  on  the  Colgate 
Oral  Care  range,  those  with  a  good  head  for  business  will 
stock  and  give  display  to  Colgate  toothbrushes,  toothpaste  and 
mouthrinses. 

+110%  GROWTH  YEAR  ON  YEAR 


YOU'RE  SELLING  THE  WORLD'S  N0.1  TOOTHBRUSH. 

Colgate 


TOOTHBRUSHES  Sf^^^^m 

•RECOMMENDED  BY  DENTISTS 


V 


If  you  would  like  more  information  please  contact  Kate  Williams  @  (0483)  302-222  Colgate-Palmolive  Limited,  Guildford,  Surrey, 

'Source'  AGB  1  2W/E  Sept  91  VS. 90  (following  relaunch) 


MORE 
IMPORTANT 

NEWS 

FROM 
PREDICTOR. 


The  news  has  never 

been  better. 
We'll  be  making  the 
headlines  with  our 
new  £500,000 
advertising  campaign 
in  national  newspapers 
and  on  radio. 
Our  ads  will  appear 
week  in,  week  out  over 
the  next  nine  months, 
putting  Predictor 
firmly  in  the  news. 
Which  can  only  be 
good  news  for  you. 


ACCURATE 

SIMPLE 

FAST 


(  JMH.ETE  TESTS 


PREDICTOR.  THE  NEWS, WHEN  YOU  WANT  IT. 


SOS  dental  kit  from 
Dental  Saver 


Dental  Saver  Products  have 
introduced  an  emergency 
repair  dental  kit,  the 
Emergency  Dentist. 

Designed  for  use  when 
access  to  a  dentist  is  not 
possible,  the  compact  kit 
contains  dental  cement 
powder  in  gelatin  capsules,  a 
plastic  spatula,  plastic 
mixing  pad,  dental  mirror 
and  bottle  for  dispensing 
water. 

It  can  be  used  to  plug  lost 


fillings,  for  cracked  teeth, 
dislodged  caps,  crowns  or 
bridges. 

The  consistency  of  the 
cement  determines  its  use, 
says  the  company.  A  thin 
mix  is  needed  for  fixing  a 
cap  or  crown,  a  thick  mix  f( 
temporary  fillings.  The 
cement  is  safe  if  swallowed, 
say  Dental  Saver,  and  is 
suitable  for  children.  The  1* 
will  retail  at  £4.99.  Dental 
Saver.  Tel:  0275  81029 


Golden  Beauty 
relaunched " 


Helena  Rubinstein  have 
relaunched  their  Golden 
Beauty  sunpreps  range  with 
new  formulations,  products 
and  packaging. 

The  new  range  comprises 
14  products.  Packaging  is 
based  on  the  chiselled, 
angular  design  of  the 
relaunched  cosmetics  range. 

The  artificial  tans  contain 
marine  elastoidin,  said  to 
improve  results.  The  sun 
protection  products  contain 
new  natural  ingredients. 

The  Golden  Beauty  range 
comprises:  Golden  Weekend 
Bronzer  (125ml  £15),  a  48 
hour  cream  for  face  and 
body;  Self  Golden  Tanning 
(125ml  £15);  Intense  Golden 


Bronzing  (SPF2)  (125ml 
£15);  Medium  Golden 
Protection  (SPF4)  for  face 
and  body  (125ml  £15,  200i 
£18);  Superior  Golden 
Protection  (SPF8)  (125ml 
£15,  200ml  £18);  Reinforci 
Golden  Protection  (SPF12 
(125ml  £15);  and  Maximur 
Protection  (SPF18)(125m 
£16). 

After  sun  products  inclu 
Advanced  Golden  Repair 
(125ml  £15)  and  Satin  Tan 
Beautifier  (125ml  £16). 
Beauty  products  include 
Protective  Lip  Balm  (3 
shades  £12.75)  and  tinted 
sun  cream  (£16).  Helena 
Rubinstein.  Tel:  081-97 
6699. 


Far  sighted  range 


Prisma  have  brought  out  the 
Heritage  collection  of 
binoculars,  retailing  from 
£59.99. 

The  range  comprises  four 
models.  The  Warwick  8  x  24 
ZCF  offers  8  x  magnification 
in  a  compact  unit.  The 
Warwick  10  x  24  ZCF  has 


10  x  magnification.  The  | 
Arundel  8  x  40  ZWCF  is  s| 
to  be  a  hard  wearing  modeuj 
for  outdoor  use.  The 
Arundel  10  x  50  ZWCF 
combines  powerful 
magnification  with  light  I 
weight.  Prisma  (Europe) 
Ltd.  Tel:  021-555  6898. 
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Ultra  Glow  have  an  offer  for  the  Summer  season.  A  toileti 
bag  containing  original  loose  bronzing  powder,  Caring 
Complex  translucent  powder  and  a  powder  brush  will  retj 
at  £20.95  (normally  £28.20).  Ultra  Glow.  Tel:  071  -607 

9983. 
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Triple  shot  from 
Johnsons  Photopia 


Johnsons  Photopia,  the 
Staffordshire  based 
distributors  of  Ricoh 
cameras,  are  introducing 
three  new  models  for  1992. 

The  most  eyecatching  is 
the  limited  edition, 
transparent  FF-9SD.  It  is 
claimed  to  be  the  world's 
first  usable  see-through 
camera. 

A  feature  of  the  FF-SI)  is  a 
panoramic  adaptor,  which 
masks  the  film  to  give  a  wide 
view.  Johnsons  maintain  the 
the  quality  of  the  panoramic 
shots  given  by  the  camera 
are  far  better  than  those 
from  a  disposable. 

Without  the  panoramic 
adaptor  the  camera  is  a 
normal  autofocus  compact 
with  motorised  loading  and 
winding  and  built-in  flash. 
The  FF-SD  is  priced  at 
around  £139.99. 

Ricoh  have  also 
introduced  a  tiny  lightweight 
zoom,  the  FF-10  zoom.  This 
little  camera  weighs  just 
230g  and  is  only  3cm  longer 
than  a  credit  card.  Johnsons 
say  it  is  the  slimmest  and 
most  pocketahle  zoom 
available. 

Despite  this,  it  is  not  just 
for  photographers  with  small 
hands.  Ergonomic  design 
has  been  employed  to  make 
sure  the  controls  can  be 
used  by  anybody. 

Features  include  an 
electronically  powered 
38-60mm  zoom,  automatic 
focusing,  motorised  film 
handling  and  a  close 
focusing  feature  for  taking 
pictures  of  small  items.  The 
camera  costs  £139.99  or 
£149.99  with  a  date  back. 

The  third  new  Ricoh 
model  is  a  compact  targeted 
at  the  whole  family. 


The  LX-22  combines  a 
basic  specification  with  a 
level  of  automation  designed 
to  make  picture  taking  easy. 

The  camera  employs  a 
35mm  film  cassette  and  film 
winding  and  rewinding  is 
automatic.  The  only 


adjustment  the  user  has  to 
make  is  to  set  the  film  speed 
number. 

This  budget  priced  camera 
costs  just  £49.99  or  £54.99 
lor  the  date  hack  version. 
Johnsons  Photopia.  Tel: 
0782  717100. 


Unichem  April  offers 


Unichem  have  a  host  of 
offers  for  customers  in  April, 
including  a  three-for-two 
promotion  on  their  own 
label  film.  In  addition,  a 
trade  discount  of  10  per  cent 
is  offered,  giving 
pharmacists  a  POR  of  44  per 
cent. 

The  promotion  is  offered 
in  a  special  display  unit 
containing  20  three-for- 
the-price-of-two  Unichem 
135mm  24  films  at  a  cost  of 
£3.30.  The  films  will  retail  at 
£3.50. 

Other  offers  include  a 
promotional  price  of  £2.49 
on  Elnett  hairspray  (200ml); 
a  41  per  cent  POR  on  Nivea 
Visage  skincare  products, 
with  the  dav  moisturiser  on 
special  offer  at  £4.29. 


Gillette  Sensor  cartridges 
in  5s  are  offered  at  a  trade 
price  of  £35.70  for  a  case  of 
20  with  a  retail  price 
discounted  50p  at  £2.65. 
Gillette  Sensor  cartridges  in 
1 0s  are  £66.69  for  a  case  of 
20,  with  £0.94  off  retail  price 
at  £4.95,  and  Gillette  Sensor 
razors  are  offered  at  £2.55. 

The  new  Peaudouce  Step 
by  Step  range  carries  a 
minimum  POR  of  14  per 
cent  across  all  products. 
There  will  be  a  promotional 
price  of  £6.35. 

Unichem  are  promoting 
Johnson  &  Johnson's  Vespre 
Ultra  towels.  Regular  and 
super  will  be  offered  at 
£21.34  for  12,  retailing  at 
£2.69.  Unichem.  Tel: 
081-391  2323. 


Almay 
additions 

Sara  Lee  are  adding  three 
products  to  their  Almay 
Special  Treatments  range  — 
Gentle  Exfoliating  Wash, 
Neck  and  Bust  Treatment 
and  Moisture  Multiplier. 

Gentle  Exfoliating  Wash 
(75ml  £8.50)  is  a  water 
soluble  cream  containing 
tiny  granules  to  remove  dead 
skin  cells. 

Neck  and  Bust  Treatment 
(100ml  £10.50)  is  said  to 
improve  skin  tone  and 
firmness.  It  comes  in  a  pump 
dispenser. 

Moisture  Multiplier  (50ml 
£9.95)  is  an  intensive 
moisturising  treatment  for 
day  and  night.  Sara  Lee 
Household  &  Personal 
Care.  Tel:  0753  523971. 


Tone  up  with  Roc 


Roc  are  launching 
Sculptance  multi-functional 
massage  gel,  designed  to 
tone,  firm  and  moisturise  in 
one  action. 

Ingredients  include  plant 
extracts  such  as  butchers 
broom,  escin,  centella  and 


asiatica.  It  will  retail  at 
£18.50  for  a  125ml  tube. 
Point  of  sale  material, 
including  a  merchandiser,  is 
available.  A  PR  campaign 
will  support  the  launch. 
Laboratoires  Roc  UK.  Tel: 
0273  517704. 


Pure 

promotion 

Robinson  Healthcare  are 
launching  a  promotion  for 
the  Soft  &  Pure  range. 

Until  the  end  of  April  an 
extra  10  per  cent  will  be 
included  in  the  350g  and 
lOOg  rolls.  200gand  50g 
pleats  and  50g  and  lOOg  ball 
packs.  Robinson  Health- 
care. Tel:  0246  220022. 


Lite  Legs 
vouchers 

Scholl  are  running  a 
competition  for  assistants, 
with  £1 ,000  worth  of  Burton 
Group  vouchers  as  the  prize. 

Assistants  have  to  answer 
questions  on  their  Lite  Legs 
range.  Entry  forms  will  be 
distributed  by 

representatives.  Scholl  Ltd. 
Tel:  0582  482929. 


The  vitamins  and 
supplements  market  grew  1  7 
per  cent  in  1990  and  is 
forecast  to  grow  by  25  per 
cent  from  then  until  1995, 
according  to  the  latest 
Euromonitor  report  on 
"Vitamins  and  dietary 
supplements,  the 
international  market". 

The  sector  is  worth  £2 1 2 
million  (25  per  cent  of  the 
OTC  healthcare  market)  and 
most  growth  is  occurring  in 
the£128m  food 
supplements  area,  with  fish 
oils,  garlic  and  evening 
primrose  oil  all  performing 
well 

The  growth  in  the  sector  is 
attributed  to  increasing 
consumer  awareness  of  diet 
and  healthy  eating  as  well  as 
manufacturers  promoting 
then  products  to  people  ol 
all  ages  and  lifestyles. 

Sales  of  traditional 
vitamins  such  as  vitamin  C 
and  multivitamins  have 
stagnated  at  £80m,  with 
single  vitamins  worth  £28m 
and  multivitamins  worth 
£52m. 

The  food  supplements 


sect  >r  grew  30  per  cent  in 
1990  to  £1 25m  while  tonics 
have  settled  at  £7m. 
Children's  vitamins  are  also 
a  growth  area,  worth  about 
£20m  and  growing  by  30  per 
cent  a  year 

Publicity  linking  fish  oil 
supplements  with  the 
prevention  of  heart  disease 
has  boosted  sales  of  cod 
liver  oil  to£40m.  Sales  of 
evening  primrose  oil  have 
reached  £25m  and  garlic 
pearls  £1 5m. 

The  report  shows  that 
vitamins  are  still  an 
upmarket  purchase  in  the 
UK,  with  31  percent  of  AB 
households  buying 
multivitamins  and  17  per 
cent  single  vitamins.  It  is 
also  a  youthful  market,  with 
most  vitamins  purchased  by 
16-44  year  olds. 

For  the  future,  dietary 
supplements  are  named  as 
the  main  growth  area  in 
( >TC  healthcare.  "Vitamins 
and  dietary  supplements,  the 
international  market  1992" 
is  available  from 
Euromonitor.  Tel: 
071-251  8024. 


Evian  mini  spray 

JICA  Beauty  Products  have 
introduced  their  Evian  facial 
spray  50cl  mini  size  as  a  single 
retail  unit  (£2.50).  It  was 
previously  available  only  as  a 
triple  pack.  JICA  Beauty 
Products  Ltd.  Tel:  081-979 
7261. 

Flower  Show 

Yardley  have  joined  forces 
with  The  Gardener  magazine 
to  create  a  garden  at  the 
Chelsea  Flower  Show  in  May. 
It  will  feature  flowers  used  in 
Yardley  fragrances.  Yardley 
of  London.  Tel:  0268 
522711. 

Eltraco  in  UK 

Dutch  toiletries  company 
Eltraco  launched  their  most 
successful  gift  lines  to  the  UK 
at  the  Spring  Gift  Fair.  The 
ranges  include  bathgels, 
bodymilks,  soaps,  hand  and 
body  lotions,  perfumed 
candles  and  pot  pourri.  Prices 
range  from  about  £10-£20. 
Eltraco  UK  Ltd.  Tel:  0494 
814371. 

Sixties  style 

Couture  Designer  Hosiery' 
have  added  crochet  effect 


tights  in  white  or  black.  In  one 
size,  they  will  retail  at  £3.99. 
Couture  Marketing  Ltd.  Tel: 
0788 823169. 

Maws  on  show 

Maws  will  be  exhibiting  their 
range  of  baby  feeding 
equipment  at  the  first  Ideal 
Home  Baby  show,  to  be  held 
on  March  26-29.  Addis  Ltd. 
Tel:  0992  584221. 

Numark  offers 

Among  the  special  offers  for 
April  from  Numark  are  Brut 
(200ml  plus  25ml  extra  £1.79), 
Erasmic  shaving  foam  (300ml 
£0.99),  Gillette  Sensor 
cartridges  (5s  £2.55),  Gillette 
Sensor  razor  (£2.55)  and 
Kleenex  for  men  (100s  £0.99). 
Point  of  sale  material  is 
available.  Tel:  0827  69269. 

Herbal  directory 

Healthcrafts  Ltd  have  brought 
out  a  Directory  of  Heath  & 
Heather  Remedies,  listing  the 
indications,  ingredients, 
action  and  directions  for  all 
Heath  &  Heather  remedies.  A 
consumer  leaflet  is  also 
available.  For  copies  contact 
Healthcrafts  Ltd.  Tel:  0932 
336366. 


Rimmel  promote  Silks 
eye  make-up  range 


Rimmel  have  brought  out  a 
new  point  of  sale  leaflet  for 
Rimmel  Silks  to  promote 
their  eye  make-up  products. 

The  consumer  leaflet 
pictures  and  describes  each 
product  in  the  range  and 
features  a  50p  off  voucher, 
redeemable  against  eye 


products,  when  customers 
spend  £5  or  more  on  the 
Rimmel  Silks  range.  The 
offer  runs  until  April  30. 

Further  money  off 
promotions  are  planned  for 
the  range,  say  Rimmel 
International.  Tel: 
071-637  1621. 
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Alberto  Culver  have  extended  their  V05  Hot  Oil  range  with  the  launch  of  Hot  Oil 
Strengthening  Formula.  The  new  product  contains  panthenol  and  collagen  together 
with  an  Alberto  patented  active  ingredient,  PE-15,  said  to  strengthen  hair  and  reduce 
breakage.  The  launch  will  be  supported  bv  the  ongoing  television  campaign  for  V05  Hot 
oil.  Alberto  Culver.  Tel:  0256  572222 


Aramis 
addition 

The  Aramis  Lab  Series 
range  has  been  extended 
with  the  addition  of 
Anti-Ageing  Supplment  Plus 
for  men  (50ml  £29). 

The  product  is  a  blend  of 
sunscreens,  free  radical 
scavengers  and  antioxidants 
to  protect  and  improve  the 
skin's  appearance,  say 
Aramis.  Aramis.  Tel: 
071-409  6981. 


Less  stress 

A  guide  to  stress 
management  has  been 
launched  by  Berean  Projects 
Ltd.  The  Stress  Check 
booklet  (£5.99)  contains 
information  on  stress  and 
management,  a  quiz 
and  ten  "stressdots"  to 
monitor  stress.  Berean 
Projects.  Tel  0527 
595211 . 


Extra  Baby 
Wipes 

Robinson  Healthcare  are 
putting  25  per  cent  extra 
product  in  their  Baby  Wipes 
canisters  at  no  extra  cost  to 
the  consumer. 

The  packs  will  contain 
100  wipes  instead  of  80  from 
now  on.  The  wipes  have 
been  made  thicker  and 
softer  and  contain  cotton  for 
improved  quality,  say 
Robinson  Healthcare.  Tel: 
0246  220022. 


Almay  focus  on  eyes 


Sara  Lee  are  adding  two 
products  to  their  Almay 
cosmetic  collection,  Colour 
Performance  matte  single 
shadows  and  oil-free 
conditioning  eye  make-up 
remover. 

Colour  Performance 
matte  single  shadows  (£5.95) 
claim  to  give  good  colour 
results  without  a  pearl  finish. 
They  contain  silk  protein, 
vitamins  A,  C  and  E  to  help 
protect  the  eye  area,  and 
jojoba  and  kukui  nut  oils. 
They  are  crease-resistant 


and  suitable  for  contact  lens 
wearers,  says  the  company. 

Five  shades  are  available 
—  rich  brown,  grey  blue, 
white,  camel  beige  and  ivy 
green.  They  are  presented  in 
a  white  compact  with  a 
mirror  and  a  twin  ended 
applicator. 

Oil  free  conditioning  eye 
make-up  remover  (100ml 
£5.10)  is  a  semi-opaque  pink 
lotion.  It  is  suitable  for 
contact  lens  wearers.  Sara 
Lee  Household  &  Personal 
Care.  Tel:  0753  523971. 


Unichem  have  launched  a  two-in-one  shampoo  and 
conditioner  range.  There  are  two  variants,  for  frequent  use 
and  for  normal/dry  hair  (df.1.29  each).  As  an  introductory 
offer  pharmacists  can  purchase  a  case  of  12  for  £7.58, 
giving  a  POR  of  45  per  cent.  According  to  Unichem,  the 
pharmacy  market  for  shampoo  grew  by  1 1.8  per  cent  in 
1991  and  two-in-one  shampoos  now  account  for  20  per  cent 
of  the  hair  care  market.  Unichem  pic.  Tel:  081-391  2323. 


Numark  launch 
own-label  tissues 


Numark  have  unveiled  the 
first  products  in  a  new  range 
of  own  label  tissue  products. 

Made  from  100  per  cent 
recycled  paper,  Numark 
toilet  tissue  comes  in  three 
classic  shades  —  white,  pink 
or  peach  —  and  will  retail  at 
£0.69  for  a  twin  pack. 

New  multi-coloured 


tissues  come  packed  150  to 
a  box  and  will  retail  at 
£0.85. 

Mansize  tissues  will  come 
in  boxes  of  100  and  retail  at 
£0.85.  Further  additions  to 
the  range  will  be  added  later 
this  year.  Numark 
Management  Ltd.  Tel: 
0827  69269. 


Natural 
beauty 

The  Miles  Group  have  been 
appointed  distributors  to  the 
pharmacy  sector  for  the 
toiletries  range  Next  to 
Nature  from  Ausonia.  The 
range  includes  coaltar,  herb 
and  protein  shampoo,  2  in  1 
shampoo,  palm  and  coconut 
conditioner,  styling  gel.  Also 
on  offer  are  shower  gel, 
APD,  hand  &  body  lotion, 
cleanser,  toner,  moisturiser, 
foam  bath.  The  Miles 
Group.  Tel:  0484852411. 


New 

Epilady 

distributor 

Oris  Beauty  Products  and 
Mepro  Epilady  have  formed 
a  joint  company  to  distribute 
their  products  throughout 
Europe. 

With  effect  from  March  1, 
Oris  will  act  as  UK  agent  for 
the  Mepro  Epilady  products. 
Orders  and  inquiries  should 
be  addressed  to  Oris 
Beauty  Products  Ltd.  Tel: 
081-885  2999. 


On  TV  Next  Week 


GTV  Grampian 
B  Border 
BSB  British  Sky 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television    TVS  South 

TT  Tyne  Tees 


TV-am  Breakfast 
Television 

STV  Scotland  (central) 
Y  Yorkshire 
HTV  Wales  &  West 


Anadin  Extra: 

All  areas  except  GTV,  CTV,  TT 

Colgate  Great  Regular  flavour: 

All  areas 

Cream  Silk  2  in  1: 

All  areas 

Femigraine: 

G 

Le  Condom: 

STV,  G,  TT,  C4 

Listerine: 

All  areas  except  CTV,  LWT,  C4 

Mentadent  S: 

All  areas 

Migraleve: 

All  areas 

Milupa  Infant  Foods:      All  areas  except  LWT,  C4,  TV-am 

Radian  B  mineral  bath: 

Y,C 

Sanatogen  children's  vitamins:  All  areas  except  G 

Y,  HTV 

Seven  Seas  cod  liver  oil: 

All  areas 

Silkience: 

All  areas 

Slim-Fast: 

All  areas 

Solpadeine: 

STV,  B,  G 

C,  HTV,  C4,  TV-am 

Wrigley's  Extra  &  Orbit: 

G,  A,  HTV,  TSW,  TVS  &  LWT 

Cash  in  with  Crookes  Healthcare 


'Get  it  right  at  point  of  sale  and  Mr  F.HN  Allen.  Cohans 

reap  the  profits   —  that  is  the  Chemists,  Colne  Road, 

\\  inning  message  in  (  rookes  Burnley 

Healthcare's £55,000  Mystery  Mr  Burt  Selles  DispChemist 

Shopper  bonanza  |  td  Holderness  Road  Hull 

I  he  latest  £100 cash  winners  Mrs  \VS  V  ard  Chemist, 

also  have  the  chance  to  w  in  the  High  Street,  Cheadle, 

£55  000  grand  prize  so  Stoke-on-Trent, 

congratulations  to  J  Boyvcn,  Church  Avenue 


Trevethin,  Pontypool,  Gwent  ,  winners  said,  "I  think  the 

IU,  Ferguson,  Eglington  Street,      window  display  prompts 

Portrush,  Co  Antrim,  people'      "When  they  see 

M  Ireland  something  advertised  in  the 

,  .      ,  window  they  come  in  and  ask 

So  make  sure  \  our  (  rookes 

ii       i  lorit 
coldcare  units  are  well  stocked 

and  on  display  because 

Effective  display  pay  s'  — 

\\  ith  (  rookes  As  tw  o  lucky 
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n  you  meet  the  deman 

ies  treatments? 


Derbac 


MALATHION 
LIQUID 

ERADICATES 
HEAD  LICE 
CRAB  LICE  AND 
THE  SCABIES  MITE 


A  GENTLE  TREATMENT 
IDEAL  FOR  USE 
WHERE  ASTHMA  OR 
SENSITIVE  SKIN  IS 
A  PROBLEM 

FAMILY  PACK  -  200ml 


Derbac 


Derbac  ® 


The  Medical  Entomology- Centre  at 
Cambridge  have  reported  that  scabies 
Infections  in  Britain  have  reached 
epidemic  proportions.1 

Will  you  be  able  to  get  sufficient  stock 
to  satisfy  the  demand? 

Derbac-M  is  available  right  now! 

Derbac-M  is  on  record  as  having  fewer 
si^e  effects  than  benzyl  benzoate.2 

Derbac-rPean  be  used  on  children  from 
6  months  -  unlike  lindane. 

For  further  information  please  contact 
Napp  Consumer  Products  Division, 
Napp  Laboratories  Limited,  Cambridge 
Science  Park,  Milton  Road,  Cambridge 

A       A         •  \  A  I     -1-      I  ■  //"V  »"V  «-\  -%\        A~%    A    A    A  A 


— — !L-b^     w.  I eiepnone:  iyiiJ)  ^zwhk 

1.  Chemist  &  Druggist  1991;  7  September 

2.  Burgess  I  et  al,  Br.  Med.  J.  1 986;  292:  1 1 72 

DERBAC-M  IS  KINDER  AND  MORE  EFFECTIVE  AND  AVAILABLE 

iJADn\  Consumer  Products  Division,  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW 
riAPf* )  @  DERBAC  and  the  NAPP  device  are  Registered  Trade  Marks.  ©Napp  Laboratories  Limited,  1992.  '  .')  . 


Scriptspecials 


Estrapakfor 
osteoporosis 


Estrapak  50  is  now  licensed  for  the 
prevention  of  osteoporosis.  The 
Data  Sheet  says  studies  indicate  that 
five  to  six  years  of  oestrogen  therapy 
can  cut  the  frequency  of  fractures  by 
50  per  cent. 

Malcolm  Whitehead,  consultant 
gynaecologist  at  King's  College 
Hospital  and  author  of  many  studies 
in  the  field,  says:  "The  protective 
benefits  against  osteoporosis 
afforded  by  HRT  have  been  known 
for  some  time.  It  is  good  that  the 


authorities  recognise  that  the 
transdermal  delivery  mechanism  is 
equally  effective  in  providing 
protection  against  osteoporosis  as 
tablets." 

The  Data  Sheet  has  also  been 
amended  to  include  guidelines 
about  long  term,  prophylactic- 
treatment  with  Estrapak,  and 
mentions  risk  factors  such  as 
premature  menopause.  Ciba-Geigy 
Pharmaceuticals.  Tel:  0403 
50101. 


Medical  Matters 


Chewing  gums: 
no  real  benefit 


Although  some  chewing  gums  may 
help  cut  down  tooth  decay,  the 
benefit  is  unlikely  to  be  significant, 
says  this  week's  Drug  and 
Therapeutics  Bulletin. 

The  Bulletin  points  out  that 
gum-chewing  could  help  to  prevent 
caries  in  three  possible  ways.  It 
stimulates  the  flow  of  saliva,  which 
then  increases  plaque  pH  and  helps 
rebuild  enamel.  Secondly,  gum  can 
be  used  as  a  medium  for  decay- 
fighting  additives  such  as  calcium 
and  phosphate.  And  thirdly, 
chewing  can  help  remove  plaque 
and  sugary  food  particles  from  some 
tooth  surfaces,  but  not  from  the 
inaccessible  surfaces  where  caries 
commonly  occur. 

The  Bulletin  concluded  that 
while  gums  containing  sugar- 
phosphate,  xylitol  or  sorbitol  can 
reduce  caries,  the  benefit  is 
probably  not  enough  to  matter. 

"Chewing  these  gums  is  a 
healthier  alternative  to  sweets  and 


snacks  with  sugar  which  harm  your 
teeth,"  says  Dr  Andrew 
Herxheimer,  editor,  Bulletin.  "The 
disadvantage  is  that  in  Britain  many 
people  still  regard  gum-chewing  as 
an  antisocial  habit." 


Gl  motility 

Dr  Mark  Whitaker,  a  Manchester 
GP  with  a  special  interest  in  gastro- 
enterology, told  a  Press  tutorial  on 
reflux  and  dyspepsia  last  week  that 
in  up  to  80  per  cent  of  patients  with 
upper  gastro-intestinal  symptoms, 
gut  dysmotility  took  a  large  prt  of 
the  blame. 

"Prescribing  antacids  and  H, 
blockers  does  not  get  to  the  root  of 
the  problem,"  he  said.  Patients 
whose  symptoms  were 
predominantly  fullness  and 
discomfort  rather  than  pain  were 
more  likely  to  respond  to  a  motility 
agent. 


Expensive  drug  cheaper 


Considering  the  basic  price  of  an 
antibiotic  alone  can  distort  the  true 
costs  of  treating  infection, 
according  to  a  paper  published  this 
month  in  the  Journal  of 
Antimicrobial  Chemotherapy. 

A  study  in  three  UK  hospitals 
compared  the  costs  of  ceftazidime 
with  a  combination  of  gentamicin 
and  a  penicillin.  The  greater  basic 
drug  cost  of  the  cephalosporin  was 
more  than  counterbalanced  by  the 
additional  materials  and  assay  costs 
associated  with  gentamicin 
combination  therapy.  On  average, 
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drug  and  equipment  costs  for 
ceftazidime  monotherapy  was 
£216.06  per  patient  compared  with 
£254.04  for  the  gentamicin 
regimen.  The  cost  of  ceftazidime 
combined  with  other  antibiotics  was 
£262.52,  although  the  investigators 
questioned  the  need  to  add  other 
drugs  to  the  cephalosporin  in  the 
cases  studied. 

There  were  also  savings  in  staff 
time.  Ceftazidime  took  14  minutes 
daily  for  preparation, 
administration  and  assay  while 
gentamicin  combinations  took  43. 


New  from  Cox 

Cox  Pharmaceuticals  have  introduced 
clomipramine  tablets  (100s)  in  three 
strengths;  lOmg  (£3.12),  25mg 
(£6.14),  50mg  (£11.99,  all  prices  as 
listed  with  Cox).  Cox.  Tel:  0271 
75001. 

Maxepa  to  Innovex 

Maxepa  capsules  and  liquid  are  now 
marketed  by  Innovex  Medical. 
Medical  information  inquiries  should 
be  directed  to  the  Maxepa 
Information  Service,  Innovex 
Medical.  Tel:  0491  578171. 

Opasto  Rybar 

Rybar  Laboratories  have  acquired 
Opas  tablets  from  Leo  Laboratories. 
All  orders  and  inquiries  should  now 
be  directed  to  Rybar  Laboratories 
Ltd.  Tel:  0494  722741. 

NewHumulin  labels 

Lilly  are  introducing  new  labelling  for 
Humulin,  incorporating  larger, 
clearer  lettering  with  a  new  see- 


through  vial.  The  formulation  remains 
unchanged.  Lilly.  0256  473241. 

Roche  distribution 

From  March  30,  Cambridge 
Laboratories  will  distribute  the 
following  Roche  products:  Arfonad, 
Larodopa,  Marplan,  Natulan, 
Rimifon,  Ro-A-Vit,  Synkavit, 
Tensilon,  TRH  Roche.  Wholesaler 
discounts  remain  unchanged.  Orders 
should  be  placed  through  Cambridge 
Laboratories.  Tel:  091  261  5950. 

Hygroton  for  OPD 

Hygroton  50mg  is  switching  to  a  28 
tablet  pack.  Ciba-Geigy  say  the  100 
and  500  tablet  pack  stocks  are  close 
to  exhaustion,  after  which  time  the  28 
tablet  packs  will  be  supplied.  Ciba- 
Geigy.  Tel:  0403  50101. 

Contrelle  fact  sheet 

A  fact  sheet  explaining  stress 
incontinence  to  pharmacists  and  staff 
is  available  from  Femcare, 
manufacturers  of  Contrelle.  Femcare. 
Tel:  0602  786322. 


Seat  belts  in  pregnancy 


Research  in  the  British  Medical 
Journal  has  revealed  that  health 
care  professionals  do  not  routinely 
educate  pregnant  women  in  the 
correct  use  of  seat  belts  —  some 
even  give  dangerous  advice. 

The  commonest  reason  for 


pregnant  women  not  wearing  seat 
belts  is  fear  of  injury  to  the  foetus. 
Yet  strong  evidence  exists  to 
support  their  use  during  pregnancy, 
providing  they  are  worn  correctly. 
The  belt  should  go  above  and  below 
the  bump  rather  than  over  it. 


Treating  thrush  at  home 


Home-spun  remedies  for  thrush  are 
used  by  16  per  cent  of  women,  but 
these  remedies  may  make  their 
symptoms  much  worse. 

A  survey  of  over  4,000  women 
conducted  by  Taylor  Nelson 
Healthcare  on  behalf  of  Bayer  UK 
Ltd  has  revealed  that  over  a  third  of 
women  who  self-treat  use  natural 
yoghurt  on  a  tampon  or  towel. 

But  although  yoghurt  may 
soothe  and  relieve  the  itching  and 
soreness  associated  with  thrush, 
there  is  no  medical  evidence  to 
suggest  it  cures  the  condition. 

Other  women  used  a  variety  of 


methods,  including  vinegar  or 
antiseptic  baths,  both  of  which  can 
worsen  the  problem.  And  although 
some  took  more  baths,  poor 
personal  hygiene  does  not  appear  to 
be  a  major  factor  causing  thrush. 

More  encouraging  news  was 
that  82  per  cent  of  women 
recognised  the  limitations  of  home 
remedies  and  visited  their  GP. 

Some  45  per  cent  of  women 
aged  16-90  have  an  attack  of  vaginal 
thrush  at  some  time  in  their  lives, 
while  over  a  third  of  sufferers  have 
an  attack  at  least  once  a  year, 
according  to  the  survey. 


Activity  against  stroke 


Moderate  physical  activity 
significantly  reduces  the  risk  of 
stroke  and  heart  attacks  in  men, 
and  should  be  encouraged  without 
restriction,  according  to  research 
published  in  last  week's  British 
Medical  Journal. 

The  study  followed  7,735 
middle  aged  men,  aged  40  to  59,  for 
nine  and  a  half  years. 

Frequent  walking  in  addition  to 
a  weekly  sport  was  found  to  be 


beneficial  to  all  men,  regardless  of 
whether  or  not  they  had  evidence  of 
ischaemic  heart  disease  or  stroke. 

But  more  vigorous  activity  did 
not  give  any  further  protection,  and 
may  even  increase  the  risk  of  heart 
attack,  particularly  in  those  with 
symptomatic  evidence  of  ischaemic 
heart  disease  or  stroke.  The  authors 
advise  these  men  to  discuss  any 
programme  of  vigorous  activity  with 
an  appropriate  doctor. 
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Introduced  only  last  year,  IBULEVE  ibuprofen  gel  has  become  one  of  the  most 
dramatically  successful  product  launches         Demand  has  been  so  phenomenal, 
that  IBULEVE  is  already  brand  leader!  And  now,  in  addition  to  our  high  impact 
press  advertising,  we're  rolling  out  our  explosive  nationwide  TV  campaign. 
So  the  brand  leader's  going  to  be  even  bigger. 
Stock  up  now,  or  you  won't  know  what's  hit  you. 
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FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 

Ulicrill  AD  DAIM  CDDAIMC  AMD  CTOAINC 
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Apply  directly  to  the  point  of  pain 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  PAIN,  SPRAINS  AND  STRAINS 

PAIN  RELIEF  WITHOUT  PILLS 

DISTRIBUTED  BY  DDD/DENDRON  LTD,  WATFORD,  HERTS  WD1  7JJ 


ADVERTISEMENT  FEATURE 


Major  brand  development 
programme  for  Hermesetas 


Hermes  Sweeteners, 
the  sweetener 
specialists,  have  just 
introduced  a  major 
brand  development 
programme  to  ensure 
their  Hermesetas 
brand  becomes  an 
even  stronger  force  in 
the  UK  sweetener 
market  through  the 
1990s  and  beyond. 

Based  on  extensive  consumer 
research  the  Hermesetas 
portfolio  has  been  streamlined 
to  reinforce  its  position  as  the 
sweetener  brand  and  now 
focuses  on  just  two  products 
(one  made  from  saccharin  and 
one  from  non-saccharin,  ie  new 
generation  ingredients),  both 
branded  Hermesetas,  to  satisfy 
older  and  younger  customers. 

New  Taste  Hermesetas  is  a 
contemporary  product  with  an 
improved  taste  aimed  to  attract 
younger  consumers  and  Original 
Hermesetas  has  been  updated 
with  its  traditional  taste  still 
appealing  to  established  users. 

The  development 
programme  has  been  based  on 
the  findings  of  a  major 
international  consumer  research 
programme  conducted  by  the 
company  over  the  past  1 8 
months,  which  shows  that  the 
sweetener  market  is  polarising 
between  consumers  who  buy 
from  habit  (older  saccharin 
users)  and  those  who  buy  on 
image  (younger  new  generation 
users).  It  also  shows  that  while 
saccharin  users  are  very  happy 
with  their  current  sweetener 
brand  and  its  traditional  taste, 
an  increasing  number  of 
younger  new  generation 
consumers  are  seeking  a 
sweetener  with  a  taste  closer  to 
sugar  and  that  these  users  tend 
to  buy  on  image  rather  than 
price.  New  Taste  Hermesetas 
and  Original  Hermesetas  have 
been  designed  to  satisfy  both 
these  individual  consumer 
needs. 

"Each  product  highlights  the 
strength  of  the  Hermesetas 
heritage  and  the  difference 
between  the  two  is  easier  for 
consumers  to  understand  than 
our  previous  range,"  says  Paul 
Gardner,  Hermes  UK  general 
manager. 


HERMESETAS 


The  New  Hermesetas  products 

I\ew  packaging 
designs 

The  new  packaging  and  logo  has 
been  designed  by  Lewis 
Moberly,  one  of  Europe's 
leading  design  agencies.  Both 
products  display  strong 
branding  and  retain  the  colour 
blue  but  New  Taste  Hermesetas 
is  in  a  different  shade  and 
features  a  hummingbird,  a 
classic  symbol  of  sweetness,  and 
the  strapline  —  No  other 
sweetener  taste  more  like  sugar. 
"This  line  conveys  our  honest 
approach  to  sweetener 
consumers,"  says  Paul  Gardner. 

"Research  hastold  us  that 
consumers  do  not  believe  any 
sweetener  tastes  identical  to 
sugar  but  they  clearly  feel  that 
New  Taste  Hermesetas  tastes 
more  like  sugar  than  other 
sweeteners  on  the  market.  We 
are  confident  that  this  new 
development  programme  will 
place  Hermesetas  firmly  in  the 
growing  'new generation' 
sweetener  sector  while 
maintaining  the  brands' 
dominant  presence  in  the 
established  saccharin  market." 


£2m  support  package 

The  new  Hermesetas  products 
will  be  supported  by  an 
extensive  £2  million 
promotional  programme: 
Advertising  Advertising  support 
for  the  brand  will  major  on  a 
new  TV  commercial  which  will 


PR  media  activities 


Promotional  T 


run  nationally  throughout  the 
summer  backed  up  by  colour 
pages  in  women's  magazines. 
Public  relations  Public  Relations 
will  continue  to  be  a  key  feature 


of  the  Hermesetas  marketing 
programme  during  1992. 
Activities  will  include  national 
newspaper  and  magazine 
features,  competitions, 
exhibitions  and  local  radio 
promotions.  The  highly 
successful  Consumer  Service  and 
Recipe  Kitchen  will  continue  to 
answer  the  thousands  of 
requests  Hermesetas  receive  for 
recipe  booklets  and  other 
information  throughout  the 
year. 

Sampling  and  promotions 

Samples  of  New  Taste 
Hermesetas  will  be  distributed 
via  magazines  and  exhibitions 
throughout  the  year  and 
promotions  will  be  organised 
with  product  and  prizes  to  be 
won. 
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Sweetener  market 
growth  continues 


The  UK  sweetener  market  has 
shown  record  sales  growth  since 
the  introduction  of  new 
generation  sweeteners  in  1984 
and  by  the  end  of  1991  had 
reached  sales  of  £43m. 
Hermesetas  expect  this  value 
growth  to  increase  still  further 
as  new  generation  sweeteners 
take  an  even  larger  share  of  the 
market  particularly  at  the 
expense  of  sugar:  the  fact  that 
the  new  generation  sweeteners 
account  for  only  17  per  cent  of 
volume  sales  but  equate  to  43 


per  cent  of  value  sales  is  a  good 
indication  of  the  potential  value 
of  this  market. 

Volume  sales  of  sweeteners 
are  currently  growing  at  a  rate 
of  1 0  per  cent  year  on  year  and 
now  account  for  1 5  per  cent  of 
the  total  sugar/sweetener 
market.  This  growth  is  at  the 
cost  of  sugar  sales  which  are 
declining. 

Granulated  sweeteners  have 
shown  the  biggest  growth  rate 
in  recent  years,  and  in  1 991 
accounted  for  18  per  cent  of 
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volume  sales.  However,  tablet 
sweeteners  still  accounted  for 
the  majority  of  sales  with  over 
80  per  cent  of  the  total  volume 
market. 

How  to  merchandise 

The  Hermesetas  research 
programme  clearly  indicated 
that  consumers  buy  sweetener 
brands  and  not  ingredients  — 
image  was  found  to  be  the  most 
important  factor  in  their 
purchasing  decision. 

It  is  therefore  recommended 
that  for  maximum  sales 
sweeteners  should  be  displayed 
by  brand,  as  illustrated  in  the 
planogram,  and  not  by 
ingredients  or  product  sector. 

The  Hermesetas  products  are 
available  in  the  UK  through  the 
JenksGroup.  Tel:  0494  533456. 


Hiarmacy  update 

Chinese  herbs  for 


severe  eczema 


Traditional  Chinese  medicine  is 
a  source  of  new  drugs  which  has 
been  largely  untapped  by  the 
West.  There  are,  however, 
practitioners  in  the  UK,  and  one 
who  practises  in  London  has 
achieved  great  success  in 
treating  eczema  in  children. 

This  prompted  dermatologists 
at  Great  Ormond  Street  Hospital 
to  test  the  efficacy  of  a 
traditional  herbal  remedy  (in  a 
double-blind  crossover  trial)  in 
the  treatment  of  severe 
childhood  eczema  which 
responds  only  partially  to 
aggressive  therapy  with  steroids 
and  cyclosporin. 

The  traditional  remedy, 
prepared  as  a  decoction  of 
several  plants  including 
potentilla  and  peony,  was 
compared  with  a  placebo 
preparation  of  plants  not 
known  to  be  active  in  eczema. 
The  plant  materials  were 
imported  direct  from  China  and 
tested  by  chromatography  to 
ensure  uniformity.  They  were 
then  ground  and  packed  into 
sachets,  which  the  children's 
parents  boiled  daily.  Each 
treatment  period  lasted  eight 
weeks  and  was  followed  by  a 
one  month  washout. 

The  traditional  preparation 
was  clearly  superior:  erythema 


5-ASA  for 
aphthous 
ulcers 

A  new  treatment  for  aphthous 
ulcers  could  soon  be  introduced 
following  a  successful  clinical 
trial.  The  active  component  of 
sulphasalazine  in  ulcerative 
colitis,  5-aminosalicylate 
(otherwise  known  as 
mesalazine),  has  been 
formulated  into  a  5  per  cent 
cream  by  Tillots  Laboratories. 

Compared  with  placebo  in 
otherwise  healthy  subjects  with 
up  to  five  ulcers,  the  cream 
reduced  the  degree  of 
discomfort  by  59  per  cent  and 
pain  by  89  per  cent.  The  median 
number  of  days  required  to 
clear  symptoms  fell  from  1 1  days 
to  seven,  and  difficulty  in  eating 
was  also  significantly  reduced. 
There  were  no  significant 
adverse  effects. 
British  Journal  of  Dermatology 
1992;126A85-8 
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score  decreased  by  51  per  cent 
compared  with  6  per  cent  with 
placebo,  and  skin  surface 
damage  scores  fell  by  63  per 
cent  and  6  per  cent  respectively. 

Sleep  improved  in  over  half  of 
the  37  children  treated  and 
two-thirds  of  parents  identified 
the  active  treatment  phase  as 
more  effective  before  the  trial 
code  was  broken.  No  adverse 
reactions  were  noted  and  there 
was  no  evidence  of  an  effect 
mediated  by  the 
pituitary-adrenal  axis. 


Practitioners  of  Chinese 
medicine  normally  prefer  to  use 
one  plant  at  a  time  but  eczema 
is  an  exception.  It  is  believed 
that  the  components  of  this 
preparation  act  synergistically 
because  none  is  known  to  have 
activity  on  its  own. 

Further  research  is  needed  to 
determine  the  risk  of  long-term 
toxicity  and  the  suitability  of 
this  preparation  for  milder 
forms  of  eczema. 
British  Journal  of  Dermatology 
1992; 126  A  79-84 


Sertraline  in 
depression 

In  1986,  the  World  Health 
Organisation  recommended 
that  treatment  with 
antidepressants  should  be 
continued  for  six  months  after 
an  acute  episode  to  prevent 
relapse,  and  that  prophylaxis 
should  be  considered  for  people 
who  experience  more  than  one 
severe  episode  in  five  years. 

This  may  have  been 
unwelcome  news  for  those 
taking  tricyclics,  but  the  advent 
of  better  tolerated  selective 
serotonin  re-uptake  inhibitors 
like  fluoxetine  and  paroxetine 
has  led  to  renewed  interest  in 
long-term  medication. 

Now,  a  clinical  trial  conducted 
in  the  mid-80s  has  been 
re-analysed  to  show  that 
another  SSRI,  sertraline,  is 
effective  in  prophylaxis  of 
depression.  A  total  of  300 
outpatients  who  had  responded 
to  a  two-month  course  of 
sertraline  were  randomised  to 
continue  treatment  or  to 
placebo  for  one  year.  During 
this  period,  1 3  per  cent  of  those 
taking  the  SSRI  relapsed 
compared  with  46  per  cent  of 
those  taking  placebo. 

Sertraline  also  prevented 
recurrence  of  depression.  A 
total  of  37  per  cent  of  patients 
reported  adverse  events  with 
sertraline,  compared  with  29 
per  cent  with  placebo.  In 
common  with  many  studies  in 
depression,  there  was  a  high 
drop-out  rate  in  this  trial  — 
though  mostly  for  reasons  such 
as  protocol  violations. 

Nonetheless,  13  per  cent 
withdrew  from  the  initial  two 
month  course  of  treatment  due 
to  ineff  icacy  or  adverse  effects. 
Of  those  who  were  later  given 
sertraline,  20  per  cent  did  not 
complete  the  trial  for 
non-administrative  reasons. 

This  study  shows  that,  for 
many  people,  prophylaxis 
against  depression  with 
sertraline  is  effective  and 
well-tolerated.  A  large  number, 
however,  may  require  an 
alternative. 

British  Journal  of  Psychiatry 
1992;160:217-22 
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Hypertension  in 
the  elderly 


Two  influential  studies  have 
both  concluded  that  thiazide 
diuretics  should  be  the 
treatment  of  choice  for 
hypertension  in  the  elderly. 

In  one,  organised  by  the 
Medical  Research  Council,  4,396 
people  aged  65  to  74  with 
hypertension  were  randomised 

The  benefits 
of  stopping 
social  drugs 

Although  the  health  risks  of 
dependence  on  social  drugs  like 
alcohol  and  tobacco  are  widely 
publicised,  it  is  often  useful  to 
spell  out  what  can  happen  if 
help  is  ignored. 

Two  long  term  studies  have 
recently  been  concluded  which 
demonstrate  clearly  the 
consequences  of  inaction. 

In  California,  200  alcoholic 
men  who  completed  a 
withdrawal  program  were 
followed  up  for  between  one 
and  1 1  years.  Over  this  period, 
about  half  succeeded  in 
abstaining  from  alcohol.  Of 
these,  four  died  compared  with 

19  of  the  relapsed  alcoholics. 
This  was  an  excess  mortality  risk 
of  five  for  those  who  relapsed, 
rising  to  almost  ten  when  only 

20  to  45  year  old  men  were 
considered. 

When  other  possible  risk 
factors  in  these  men  were 
examined,  only  relapse  was 
found  to  be  significantly 
associated  with  death.  So  the 
message  from  this  study  is  clear: 
the  young  alcoholic  who 
relapses  risks  early  death. 

Between  1968  and  1970,  a 
group  of  10,000  civil  servants 
aged  40-59  were  recruited  into  a 
prospective  study.  Of  these, 
1 ,445  were  cigarette  smokers 
with  a  high  risk  of 
cardio-respiratory  disease  who 
were  randomised  to  normal  care 
or  intervention  (advice  on  the 
risks  of  smoking).  Of  the  latter, 
63  per  cent  had  stopped 
smoking  cigarettes  after  one 
year;  one-third  had  switched  to 
apipeorcigars  though  after  ten 
years  the  reduction  in  cigarette 
smoking  was  only  30  per  cent. 

Nonetheless,  this  group 
experienced  a  1 3  per  cent 
reduction  in  heart  disease,  an  1 1 
per  cent  fall  in  lung  cancer  and  a 
7  per  cent  decrease  in  overall 
mortality,  despite  an  increase  of 
1 6  per  cent  in  non-lung  cancers. 

The  authors  calculate  that  for 
every  1 00  men  who  stopped 
smoking,  between  six  and  ten 
are  alive  20  years  later  as  a 
result. 

Journal  of  Epidemiology  and 
Community  Health  1992;46:75-7 


to  treatment  with  placebo, 
atenolol  or  amiloride  plus 
hydrochlorothiazide,  in  doses 
adjusted  to  achieve  target 
reductions  in  blood  pressure. 
When  needed,  the  drugs  could 
be  combined. 

Withdrawals  from  treatment 
were  twice  as  common  among 
those  given  atenolol  compared 
with  the  diuretics,  particularly 
due  to  Raynaud's  phenomenon, 
dyspnoea,  lethargy  and  low 
pulse  rate,  and  inadequate 
blood  pressure  control. 

More  adverse  metabolic 
effects  were  associated  with  the 
diuretics.  Compared  with 
placebo,  diuretic  treatment  but 
not  atenolol  reduced  the  risk  of 
stroke  —  mostly  among 
non-smokers  —  and,  compared 
with  atenolol,  diuretics  also 
lowered  the  risk  of  coronary  and 
cardiovascular  events. 

To  place  the  effect  of 
treatment  in  perspective,  it  was 
estimated  from  these  data  that 
in  the  oldest  patients  with 
median  blood  pressure,  treating 
22  patients  with  diuretics  for 
five  years  would  avoid  one 
stroke  and  two  cardiovascular 
events. 

The  second  study  drew 
recommendations  from  a 
meta-analysis  of  six  trials  of 
treating  hypertension  in  the 
elderly.  It  concluded  that  beta- 
blockers  have  produced  variable 
effects  on  mortality  and  that 


they  should  be  preferred  over 
diuretics  only  in  patients  with 
angina. 

Although  calcium  antagonists 
and  ACE  inhibitors  offer 
advantages  for  people  with 
metabolic  disease  or  heart 
failure,  the  authors  point  out 
that  the  effect  of  these  agents 
on  cardiovascular  mortality  has 
not  been  evaluated. 

Coinciding  with  these 
recommendations,  London 
rheumatologists  have  identified 
impaired  renal  function  as  a 
major  risk  factor  for 
diuretic-induced  gout. 

Diuretics  cause 
hyperuricaemia  but  it  is  believed 
that  other  factors  (a  family 
history,  alcohol)  must  be 
present  before  gout  occurs.  In 
1 5  patients  aged  56  to  89  who 
had  developed  gout  during 
treatment,  blood 
concentrations  of  uric  acid,  urea 
and  creatinine  indicated 
reduced  glomerular  filtration 
rate.  These  parameters  were 
much  higher  than  in  25  controls 
of  a  similar  age  who  had  not 
developed  gout  despite  diuretic 
therapy. 

Provided  renal  function  is 
normal,  the  elderly  are  unlikely 
to  develop  gout  with  diuretics, 
the  authors  conclude. 

British  Medical  Journal 
1992;304:405-16 

Annals  of  the  Rheumatic  Diseases 
1992.52:259-61 


Buspirone  reduces 
withdrawal  symptoms  in 
those  giving  up  smoking 

Addicted  smokers  experience 
withdrawal  symptoms  which 
frequently  confound  their 
efforts  to  give  up.  Although  the 
problems  of  nicotine 
withdrawal  can  be  addressed 
using  nicotine  gum,  some 
smokers  need  considerable 
additional  support  to  survive 
the  early  stages  of  withdrawal. 

The  anxiolytic  buspirone  could 
offer  some  help.  Compared  with 
placebo,  a  dose  of  10mg  three 
times  daily,  started  before 
attempting  withdrawal, 
reduced  the  intensity  of  craving, 
sadness,  anxiety,  restlessness 
and  irritability. 

Three-quarters  of  those  given 
active  drug  were  able  to  stop 
smoking  for  seven  days 
compared  with  half  given  only 
placebo,  and  the  number  of 
cigarettes  consumed  by  the 
remainder  was  significantly 
reduced.  Adverse  effects, 
including  drowsiness  and 
nausea,  were  reported  by  44  per 
cent  of  those  given  buspirone. 

Although  buspirone  cannot 


be  considered  a  cure  for 
smoking,  it  may  provide 
additional  help  people  who  find 
it  difficult  to  give  up  the  weed 
unaided. 

Archives  of  Internal  Medicine 
1992;152:350-2 


Research  Digest  is  a  regular 
series  written  by  drug  informa- 
tion specialist  Steve  Chaplin 
MRPharmS,  looking  at  current 
developments  in  medicine 


Low  steriod 
dose  a  risk? 

Although  corticosteroids  are 
highly  effective  in  rheumatoid 
arthritis  the  risk  of  osteoporosis 
limits  their  use  to  acute 
treatment.  Recently,  evidence 
has  emerged  that  low  doses  of 
steroids  (equivalent  to 
1 0mg/day  or  less  of 
prednisolone)  may  be  free  of 
these  effects  but  a  study  from 
Holland  has  identified  a  group 
of  patients  at  risk  even  here. 

Compared  with  RA  patients 
never  treated  with  steroids, 
women  receiving  long  term  low 
dose  steroid  therapy  had 
significantly  lower  trabecular 
and  cortical  bone  mass.  In 
particular,  bone  mass  was  30  per 
cent  lower  in  post-menopausal 
women,  who  also  had  more 
vertebral  deformities.  The 
average  duration  of  steroid  use 
was  eight  years  at  an  average 
dose  of  7mg  prednisone  daily. 

Women  are  at  greater  risk  of 
osteoporosis  after  the 
menopause  but  it  is  unclear 
from  this  study  how  much  the 
risk  is  increased  by  low  dose 
steroids.  Further  work  is  needed 
to  monitor  changes  from  the 
beginning  of  treatment  to 
identify  possible  risk  factors. 
British  Journal  of  Rheumatology 
1992,31:91-6 

Methotrexate 
forRA 

Methotrexate  is  increasingly 
used  in  the  UK  to  treat 
rheumatoid  arthritis  (RA) 
unresponsive  to  other  drugs, 
though  it  has  been  widely  used 
in  the  USA  for  several  years. 
Two  centres  have  now  reported 
their  experience  of  treatment 
for  seven  years,  confirming  that, 
if  it  can  be  tolerated,  the 
benefits  of  methotrexate  can  be 
maintained. 

Out  of  55  patients  who 
started  treatment  in  1984,  30 
were  still  taking  methotrexate 
in  1 991 .  The  overall  incidence  of 
adverse  events  was  60  (84  per 
cent),  including  four  cases  of 
pneumonitis  and  causing 
withdrawal  in  seven  patients. 

There  were,  however,  no 
significant  cases  of  liver  fibrosis, 
a  particular  risk  with 
methotrexate.  Although 
improvement  persisted 
compared  with  pretreatment 
symptoms,  permitting  a 
reduction  in  the  dose  of 
steroids,  progression  of  the 
disease  could  be  seen  in  about 
half  of  patients.  There  was  also 
a  gradual  reduction  in  dose, 
which  may  have  affected 
symptom  control. 

Long-term  treatment  with 
methotrexate  offers  the  best 
prospect  for  long  term 
treatment  for  many  people 
severely  affected  by  RA,  and  it 
appears  to  compare  well  with 
other  slow-acting  antirheumatic 
agents. 

Arthritis  and  Rheumatism  1992. 
35: 129-45 
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Film  fun 


1 


While  the  market  is 
still  flat  the  quality 
film  producers  are 
looking  to  new 
products  and 
targeted  marketing 
to  prepare  for  the 
upturn  in  retailing 
when  it  arrives. 

Market  leaders  Kodak  have 
found  single  use  cameras 
showing  the  greatest  area  of 
growth  in  the  conventional 
photographic  market.  The 
company  regards  the  market 
potential  for  them  as 
considerable  as  UK  sales  account 
for  around  1  percent  of  all 
1 35mm  film  sales,  compared  to 
10percentin  Japan. 

Sales  of  single  use  cameras 
through  the  pharmacy  sector  are 
worth  around  £350,000,  say 
Kodak,  withonly8percentof 
the  total  market  volume  going 
through  the  independent 
pharmacy  sector.  This  compares 
to  around  1 5  per  cent  for  colour 
negative  film. 

Kodak  believe  the  increase  in 
popularity  of  this  format  is  due 
to  the  public  realising  they  do 
not  have  to  sacrifice  picture 
quality  for  the  convenience 
offered  by  single  use  cameras. 
They  say  themselves  to  be  the 
brand  leaders  in  this  market 
with  their  waterproof  Weekend 
model,  plus  the  Fun  Flash  and 
panoramic  Stretch  models. 

To  promote  the  launch  of 
their  Kodak  Gold  II  200  film, 
Kodak  are  running  a  Spring 
promotion  through  April  and 
May  offering  a  36  and  24 


exposure  twin  pack  for  the  price 
of  two  24  exposure  films.  The 
pack  costs  £6.78. 

Kodak  say  their  Gold  II  200 
film  is  the  result  of  an  extensive 
product  innovation  programme, 
and  are  claiming  that  no  other 
films  give  truer  colour. 

The  ISO  200  film  is  part  of  a 
three-strong  Gold  II  range  being 
promoted  this  year  with  new 
packaging  design. 

As  a  marketing  aid  for  the 
Spring  promotion,  Kodak  are 
providing  new  stockboxes  for 
their  Gold  II  200  film,  specifically 
designed  for  pharmacies,  in 
both  1 2  unit  and  24  unit  sizes. 

Competitive  edge? 

Kodak  have  a  tremendous 
market  advantage  as  the  brand 
leader  —  pharmacists  feel  safe 
stocking  their  familiar  yellow 
boxes.  This  provides  a  challenge 
to  the  other  players  in  the  film 
and  single  use  camera  market 
and  to  compete  they  have  to 
come  up  with  some  answers. 

Agfa  have  taken  this 
seriously  and  have  developed  a 
three  year  strategy  to  attack  to 
UK  market. 

The  first  step  has  been  to 
restructure  the  company  from 
product-based  to  a  market 
based  organisation.  The  second 
step  has  been  to  take  a  hard  look 
at  what  has  actually  been 
happening  in  the  market  place. 

"The  film  market  has  fallen 
by  9  per  cent  in  1991 ,"  Agfa's 
consumer  products  division 
manager  Robert  Stablertold 
Chemist  &  Druggist.  One  reason 
for  this  has  been  that  consumers 
have  traded  down,  buying  24 
shot  or  1 2  shot  film  where  they 
would  have  bought  36  exposure 
film. 

"Because  of  this  we  estimate 


that  exposures  were  down  25 
percent  in  1991 ,  though  this  is 
not  as  disastrous  for  the  trade  as 
it  sounds;  there  is  only  slightly 
less  margin  for  the  retailer  on  a 
24  shot  film  than  a  12  shot." 

The  point  for  Mr  Stabler  is 
that,  in  his  view,  the  drop  in  the 
film  market  is  purely 
recessionary.  "I  don't  believe 
photography  is  down  as  a  leisure 
pursuit." 

Nevertheless,  he  is  frank  that 
one  of  the  biggest  casualties  in 
photography  in  the  current 
recession  has  been  the  pharmacy 
sector.  "We  believe  it  is  because 
they  area  miscellaneouschannel 
of  distribution  and  are  more 
affected  by  the  downturn  in 
holiday  bookings." 

Agfa  attack 

Agfa  are  attacking  the  UK 
market  with  a  combination  of 
advertising  spend,  new  products 
and  greater  margins  for 
retailers. 

"We  are  going  to  spend 
around  £1  m  on  TV  advertising, 
primarily  in  London  and  the 
South  East.  Agfa  are  not 
perceived  by  consumers  as  a 
mainstream  brand,  so  we  are 
working  on  building  brand 
awareness." 

Mr  Stabler  sees  potential  in 
the  Youth  market  and  the 
advertising  is  planned  to  be 
young  and  lifestyle-oriented. 
Young  people  are  not  currently 
great  consumers  of  film,  so  Agfa 
see  them  as  an  area  of  potential 
growth. 

Corporate  advertising,  in  the 
form  of  hoardings  round 
football  grounds,  is  also  part  of 
the  strategy. 

New  products  from  the 
company  will  include,  in  the 
premium  brand  market,  Optima 


200  film,  to  complement  Agfa's 
successful  launch  of  Optima  1 25 
last  year.  In  April  the  company 
will  be  introducing  a  200  speed 
film  in  the  mass  market  range, 
theXRG200. 

Distribution  has  been  a 
problem  for  Agfa  in  the  past, 
handicapping  the  company's 
efforts  to  become  a  major  brand 
in  the  UK.  To  combat  this  the 
company  is  negotiating  with  a 
broker  to  improve  its  coverage. 

To  back  this  up  Agfa  are  also 
offering  outlets  a  free 
illuminated  sign. 

Another  sign  of  Agfa's 
renewed  commitment  to  the  UK 
market  is  the  three  promotions 
thecompany  is  planning  for 
1 992.  For  April/May/June  Agfa 
are  running  a  "Win  a  BMW" 
competition  while  for  mid- 
summer, to  emphasise  the 
youthful  image  they  are  trying 
to  promote,  Agfa  are  making  a 
donation  to  the  World  Wildlife 
Fund. 

In  the  same  vein  the  company 
is  offering  on-pack  cuddly  toys, 
with  the  choice  between  a  tiger, 
parrot,  seal,  whale  and  a  panda. 
They  stand  5  inches  high  and  the 
customer  gets  one  per  film.  This 
promotion  is  available  for 
delivery  mid-May  and  the 
company  is  starting  to  take 
orders  from  mid-April  onwards. 

Afga  are  facing  up  to  the  fact 
that  retailers  look  for  a  higher 
margin  on  non-Kodak  film  and 
claim  to  offer  it,  without  being 
specific.  On  top  of  this  there  is 
an  incentive  scheme  for 
pharmacy  assistants:  "The 
assistant  gets  one  point  for  each 
film  sold  and  can  save  up  for 
goodies  from  acatalogue." 

The  latest  development  from 
llford  is  to  offer  24  exposures  for 
the  same  price  as  20  exposures 
with  two  of  the  black  and  white 
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Fighting  back 


Over  the  last  few  years  the 
traditional  pharmacy  pick-up 
point  has  been  under  threat 
from  the  growth  of  minilabs 
and  on-site  processing  —  shops 
have  installed  their  own  minilab 
equipment  and  have  launched 
same-day  or  one-hour 
processing  services. 

The  growth  is  forecast  to 
continue  with  a  projected  one- 
third  of  all  processing  being 
done  in  mini-labs  by  1994. 

But  one  pharmaceutical 
wholesaler,  PIF  in  Nottingham, 
has  provided  customers  with  the 
ammunition  to  fight  this  on-site 
on-slaught,  by  setting  up  a 
laboratory  service  which  enables 
pharmacy  pick-up  points  to 
offer  quality  processing  at  prices 
and  in  turnaround  times  which 
compare  favourably  with  any 
High  Street  processing  shop  — 
but  without  the  need  to  invest 
in  equipment. 

Neville  Prescott,  manager  of 
the  laboratory,  and  PIF 
managing  director,  Alan 
Brindley,  describe  the  service 
offered. 

"We  recognised  that  there 
was  an  opportunity  to  make 
fuller  use  of  our  pharmaceutical 
wholesale  collection  and 
delivery  service  by  also  offering 


processing  services  to  enable 
our  pharmacy  customers  to 
compete  on  favourable  terms. 

"We  launched  'Royale 
Quality  Film  Services'  on  the  PIF 
site,  installed  Gretag  Master 
Scan  96  and  Master  12enlarging 
processing  equipment,  and  set 
up  a  comprehensive  processing 
service  for  our  customers.  Since 
all  our  chemists  get  between 
two  and  four  visits  a  day  from 
ourvans,  including  a  Saturday 
visit,  our  laboratory  enables 
them  to  offer  a  four  hour,  same- 
day  and  24-hour  service  on 
colour  prints,  reprints  and 
enlargements  up  to  18in  x  1 2in. 

"We  now  have  105  dealers 
using  the  service,  and  anticipate 
increasing  that  to  1 50  by  the 
end  of  this  year.  We  offer  a 
fixed  pricing  policy  and  offer 
POS  and  window  displays.  We 
put  a  bonus  voucher  in  every 
order  redeemable  against 
monthly  promotions,  and  run  a 
free  monthly  prize  draw  to  win 
cameras  and  a  camcorder, 
rewarding  the  loyalty  of  our 
dealers'  customers." 

PIF  say  that  in  spite  of 
recession,  dealers  have  seen 
their  Develop  and  Process 
business  increase  by  9  per  cent 
in  1990,  and  12  percent  in  1991 . 


films, the  IS0125FP4Plusand 
the  faster  ISO  400  HP5  Plus. 

Up-beat  Numark 

Numark  remain  upbeat  about 
the  photographic  market,  worth 
£1  billion  last  year  according  to 
Mintel  statistics.  It  is  the  second 
most  popular  hobby  in  terms  of 
spending  on  a  product  group, 
beaten  only  by  gardening. 

However,  while  pharmacies 
remain  major  outlets  for 
photographic  goods  their 
market  share  has  fallen  from  36 
percentin  1985  to31  percent, 
with  specialist  photographic 
outlets  picking  up  the 
difference. 

Numark  have  been  building 
up  a  range  of  own-brand  film 
since  1 990  and  now  have  three 
1 35  films  and  one  1 1 0  format 
film. 

"The  recent  trend  towards 
200  ISO  films  has  been  noted 
and  has  seen  the  launch  of  a 
Numark  own  label  film  to  supply 
this  sector,"  say  Numark. 

For  the  market  as  a  whole, 
200  ISO  film  now  represents 
almost  40  per  cent  of  the 
picture. 

Fuji  options 

A  company  which  has  made  an 
impact  in  the  single  use  camera 
market  has  been  Fuji,  who  offer 
four  different  Quicksnap 
models,  all  loaded  with  400  ISO 
24  exposure  film. 

The  basic  quicksnap  costs  just 
£5.10,  while  the  built-in  flash 
version  retails  at  £8. 1 6. 

The  third  in  the  range  is  the 
panoramic  model  for  wide  angle 
scenes,  while  the  Quicksnap 
Marine,  at  £9.19,  has  been 
designed  to  take  pictures  under 
3  metres  of  water. 


Fuji  also  offer  a  wide  range  of 
films,  the  Super  HG  range, 
offering  film  speeds  from  100to 
1600  ISO. 

AcurrentpromotiononHG 
twinpacks  offers  the  customer  a 
voucher  for  a  200g  bar  of 
chocolate. 

On  the  premium  film  front, 
the  company  offers  its  1 00  ISO 
Reala,  on  which  Fuji  are  focusing 
their  support  this  Summer. 

Konica  is  the  other  serious 
player  in  the  single  use  camera 
market  and  say  they  have 
experienced  a  boom  in  the 
product  worldwide,  though  no 
figuresareavailableforthe  UK 
alone. 

The  company  offers  the  Film- 
In  range,  available  in  standard 
and  flash  versions  and  loaded 
with  the  company's  super  SR400 
film. 

Konica's  general  purpose 
film  range  consists  of  theSuper- 
SR  colour  print  range  in  100,  200 
and  400  ISO  film  speeds. 

Tudor  Photographic  are 
following  the  introduction  of 
theirXLS  ISO  100  film  last  year 
with  an  ISO  200  version,  said  to 
be  more  suitable  for  use  in  low 
light  as  well  as  normally 
illuminated  conditions. 

Polaroid  are  also  attacking 
the  market  with  a  "year  of 
demonstration"  marketing 
exercise.  Independents  and 
multiples  will  have  the  option  of 
taking  up  the  programme  on  the 
key  special  occasions  of  their 
choice,  such  as  Mothers'  Day  and 
Easter,  and  the  company  says 
the  object  is  to  show  the  public 
just  how  much  the  quality  of 
Polaroid  prints  has  improved, 
'by  putting  them  in  people's 
hands".  Photos  will  be  mounted 
in  themed  cards  and  a  £2.50  off 
voucher  will  be  given  away  with 
the  pictures. 


IMP  provide  a  comprehensive  \)&\'  service  for  pharmacies 

Processing  profits 


For  the  first  time  in  its  history  the 
market  for  photographic 
processing  has  seen  an  overall 
decline.  But,  argues  Gretag's 
sales  manager  Chris  Pa  lies,  the 
exception  is  on-site  processing. 

"In  1990,  19  percent  of  all 
processing  was  done  by 
minilabs;  that  figure  is  expected 
to  rise  to  over  30  per  cent  by 
1994." 

Mr  Palles  argues  that  the 
speed  with  which  processing  can 
be  done  and  the  quality 
produced  by  a  minilab  is  as  good 
as  any  major  lab. 

Gretag  competes  in  this 
market  with  the  Master  Lab 
microlab,  said  to  make  in-shop 
photoprocessing  viable  for 
businesses  which  could  not 
justify  minilabs.  The  marketing 
strategy  is  the  belief  that  30  per 


cent  of  processing  customers  will 
pay  for  premium  services, 
breaking  the  cycle  of  falling 
prices. 

But  the  major  processing 
houses  are  in  a  process  of 
renewal.  Colourcare  have 
announced  the  launch  of  three 
photoservice  brands  following 
the  acquisition  of  Regency. 

The  three  brands  of 
Colourcare,  Regency  and 
Fotospeed  have  all  been 
provided  with  new  packaging, 
window  POS  and  seasonal 
promotional  material. 

A  feature  of  the  company's 
approach  are  the  market 
information  system  forms  which 
provide  a  continual  health  check 
on  consumers'  opinions  and 
attitudes  to  their 

continued  on  p4.'!8 
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SWAINS 

INTERNATIONAL  PLC 


THE  PHOTO  CHEMIST 
WHOLESALER 

OVER  10,000  PHOTO  PRODUCTS  AVAILABLE 
FULL  COMPREHENSIVE  PRICE  LIST  AVAILABLE 
NATIONAL  SALES  FORCE 
NEXT  DAY  DELIVERY  TO  UK  MAINLAND 
OFFICE  OPEN  FROM  7.30a. in. 
TELE  SALES  TEAM  ON  0485  533393 
FAX  0485  533244 

SWAINS  FOR  ALL  YOUR 
PHOTOGRAPHIC  NEEDS 


PHONE  OUR  HOT  LINE  ON  0485  533393 
AND  WATCH  YOUR  PHOTOGRAPHIC 
DEPARTMENT  GROW 


SITU 
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continued  from  p437 
photoprocessing. 

Colorama,  the  fast-growing 
photoprocessing  business  based 
in  London,  have  recently 
significantly  expanded  their 
business  with  the  opening  of 
new  labs  in  Manchester.  The  aim 
is  to  provide  a  national  service 
for  the  first  time  and  to  this  end 
the  company  is  adding  a  further 
20  vans  operating  out  of  the 
new  depot  to  cover  the  north  of 
England  and  Scotland. 

The  company  is  pursuing  a 
strategy  of  expanding  the  range 
of  services  on  offer  to  5in  prints, 
second  sets  of  prints,  and 
enlargements  up  to  poster  size. 

Tudor  Photographic  are 
maintaining  their  role  in  the 
processing  market  with  the 
supply  of  Agfa,  Fuji  and  Konica 
paper  plus  print  wallets,  photo 
labels,  tapes  and  negative 
sleeving. 

Tudor's  new  managing 
director  Hidy  Ng  is  claiming  the 
group  has  expanded  its  product 
range  and  increased  its  turnover 
—  and,  it  seems,  profits. 

Kodak  seethe 
photoprocessing  sector  as  an 
opportunity  to  emphasise  their 
branding.  They  say  that  research 
has  shown  a  "strong  feeling" 
among  consumers  that  best 
results  come  from  Kodak  Gold 
films  combined  with  processing 
on  Kodak  paper  and  chemicals. 
On  the  back  of  this  the  comany 
has  produced  a  package  called 
the  Kodak  Gold  print,  launched 
this  month,  which  givesthe 
consumer  just  this  combination. 
Signage  and  distinctive 
packaging  back  up  this 


marketing. 

Fotostop  Express  are 
continuing  to  press  their  One 
Hour  Photo  Service  package, 
which  provides  a  complete  livery 
and  marketing  package  fortheir 
minilab  business  package.  The 
oriental  2ZB  minilabscan 
produce  D&Pof  up  to  12in  by  8in 
prints  and  the  package  includes 
interior  and  exterior  display,  a 
supplies  starter  pack, 
advertising  and  promotional 
launch,  supplies  service,  and 
long-term  marketing 
programme. 


For  high  profile  D&P  services  Fotostop  provide  a  complete  livery 


On  the  button 

Cameras  have  seen  a  lot  of  changes  over  the  past  few  years,  with 
discs  going  quickly  out  of  fashion  and  135  format  compacts  and 
compact  zooms  establishing  themselves. 

Pentax  eptomises  this 
technology  and  new 
developments  from  this 
company  can  be  a  pointer  of 
things  to  come  from  the  industry 
as  a  whole. 

This  year  the  company  is 
launching  its  first  weather 
resistant  zoom  compact,  the 
Pentax  Weather  Zoom.  The  key 
feature  is  a  free-breathing  sheet 
which  prevents  internal  pressure 
changes  caused  by  the  zoom 
movement.  This  combines  with  a 
close-tolerance  body  to  prevent 
water  splashes  entering  it. 


H  ORIENTAL 


RAPID  LAB 
SYSTEMS 


OUTSTANDING 
TECHNOLOGY 


2ZB 

•  HANDLES  PRINTS  UP  TO  8"  x  12" 

•  WITH  ZOOM  LENS,  SUPER 
SCANNER  S  DX  CODE  READER 


•  HIGH  PERFORMANCE 
MINILABS 

•  WITH  ZOOM  LENS, 
SUPER  SCANNER 

&  DX  CODE  READER  a 


zoom  ; 

3Z&4Z  Kef 


E=X=P=RiE=S=S 


FbtoStep  ft  LASTING  SUPPORT 


Please  send  me  information  on  your  1992  Product  Range  and  Marketing 
Support  Programme. 

NAME  

COMPANY  

ADDRESS  


TEL 


Send  to:  FotoStop  Express  Ltd,  FotoStop  House,  Fallsbrook  Road,  London  SW166DY. 
Tel:  081-769  5252  Fax:  081-769  4739 


The  Weather  Zoom  boasts  a  38-90mm  zoom  lens  and  remote  control 


Aside  from  these  specialised 
features  the  Weather  Zoom 
boasts  a  38-90mm  zoom  lens 
with  a  range  of  2.4  times  from 
wide  to  tele.  The  remote  control 
is  also  weatherproof. 

There  is  also  a  multi-beam 
autofocus  which  measuresthe 
distance  at  three  points  within 
the  frame;  the  aim  is  to  prevent 
blurring  when  the  subject  is  not 
in  the  frame's  centre.  The 
camera  also  automatically 
compensates  for  under- 
exposure by  activating  the  flash. 

However,  the  WeatherZoom 
is  a  premium  product  at  a 
premium  price:  £229.99  for  the 
standard  model  or  £249.99  for  a 
date  model. 

At  the  more  modest  price  of 
£79.99  Pentax  have  introduced 
the  PC-606W  compact  and  this 
also  features  weather-resistant 
sealing.  Other  features  include 
automatic  exposure,  built-in 
flash,  self-timer,  automatic  film 
speed  setting,  automatic 
loading  and  the  option  of  date 
imprinting. 

Another  step  down  the  price 
range,  but  firmly  towards  the 
pharmacy  camera  market,  is  the 
Pentax  PC31 3,  a  pocket-sized 
lightweight  camera  retailing  at 
£59.99  and  featuring  autofocus, 
built-in  flash  and  automatic 
winding.  Asan  initial  marketing 
effort  Pentax  are  offering  two 
free  Hoverspeed  tickets  to 
France  with  every  PC313. 

Fuji,  perhaps  still  better 
known  fortheir  film  in  the  UK, 
are  in  this  market,  too.  At  the 
budget  end  of  the  market  the 
company  offers  the  FZ-5  and 


FZ-6,  retailina  at  £19.99  and 
£29.99  respectively.  The  FZ-5  is  a 
fixed  focus  135  format  camera 
while  its  brother,  the  FZ-6  has 
the  additional  feature  of  twin 
lenses,  35mm  for  normal 
photography  and  a  55mm 
telephoto. 

In  a  price-competitive  move 
Fuji  have  cut  the  price  of  their 
DL500  miniwide  camera  by  25 
per  cent  to  £99.99.  Believed  to 
be  the  smallest  twin-lens  135 
format  camera,  it  features 
autofocus,  drop-in  loading, 
28/45mm  focal  lengths  and  date 
recording. 

Konica  were  in  the  forefront 
of  the  compact  camera  trend 
with  the  A4,  and  since  then  the 
company  has  introduced  a  zoom 
version  of  the  Big  Mini,  which 
superceded  the  A4. 

Konica  are  promoting  the  Big 
Mini  2X  zoom  as  the  smallest, 
lightest  and  flattest  zoom 
compact  and  the  only  one  with 
the  zoom  flush  to  the  body  so  it 
can  be  slipped  into  a  pocket. 

Top  of  Konica's  compact 
range  is  the  Aiborg,  an 
eliptically-shaped  camera  with  a 
new  focusing  system  which 
allows  the  photographer  to 
assign  focus  priority  in  the 
frame. 

There  are  also  three  separate 
flash  modes  plus  special 
programmes  for  night  scenes. 
Other  features  include  spot 
metering  and  multi-exposure. 
This  camera  has  been  elected 
Amateur  Photographer's  loom 
camera  of  the  year  1991  award 
and  Compact  camera  of  the  year 
by  Compact  Camera. 
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Picking  up  the  power 


Kodak  Xtralifc  combats  batteries'  environmentally  unfriendly  image 


Batteries  offer  a  "double 
whammy"  to  pharmacists:  not 
only  have  they  become  an 
essential  part  of  the 
photography  range  with  the 
majority  of  small  cameras  using 
some  sort  of  automatic  winding 
and  flash;  they  provide  an 
additional  source  of  income  in 
their  own  right. 

Batteries  as  a  product  have  a 
reputation  for  being 
environmentally-unfriendly  but 
Kodak  are  combatting  this  by 
launching  what  they  believe  to 
be  a  mercury  free  battery,  the 
Xtralife.  Specifically  this  is 
described  as  "the  first  full  power 
battery  without  mercury  added 
during  manufacture". 

Mercury  has  become 
regarded  as  a  significant 
environmental  pollutant,  so 
batteries  without  mercury  are  a 
bonus. 

Kodak  admit  that,  due  to 
their  very  nature,  batteries  can 
never  be  completely 
environmentally-friendly,  but 
they  are  responding  to  research 
which  says  half  of  all  battery 
users  would  pay  more  for 
products  less  harmful  tothe 
environment.  The  Xtralife 
batteries  are  available  from  next 
month. 

In  the  same  spirit,  Ever  Ready 
have  madetheir  batteries  taste 
horrible  to  discourage  children 
from  swallowing  them. 

Now  the  company's  button 


cell  batteries  are  coated  with 
Bitrex  (Denatonium  Benzoate) 
which  has  an  extremely  bitter 
taste.  Ever  Ready  have  patented 
the  technique  and  plan  to  coat 
both  silver  oxide  and  mercury 
oxide  button  batteries  with  the 
substance,  which  they  will 
promote  with  advertising 
campaigns  in  the  women's  and 
medical  press. 

Ever  Ready  offer  a  complete 
range  of  alkaline,  button  cell 
and  rechargeable  batteries  for 
use  in  photographic  equipment. 

Along  with  Ever  Ready, 
Duracell  has  become  the 
dominant  name  in  batteries  in 


the  UK.  In  a  total  battery  market 
worth  £345. 8m  last  year 
Duracell  had  a  28. 1  per  cent 
market  share  against  Ever 
Ready's  27.8  per  cent.  Byvalue, 
Duracell  say  their  share  was  33.3 
per  cent  against  Ever  Ready's 
27.9  per  cent. 

However,  Duracell's  main 
strength  is  in  the  alkali  battery 
market,  with  55.2  per  cent  of 
the  market  by  volume. 

Duracell  say  the  main  trend 
in  the  photographic  market  is 
towards  lithium  batteries,  which 
are  said  to  offer  the  superior 
power  and  performance 
necessary  to  drive  the  many 


features  on  modern  cameras. 

A  strength  of  lithium 
batteries  is  their  wide 
temperature  tolerance  — 
-  20deg  C  to  60deg  C  —  and  a 
long  storage  life  of  10  years. 

The  UK  is  said  to  have  the 
highest  ownership  of  lithium 
powered  batteries  in  Europe 
with  the  3Vand  6V  sizes  the 
most  popular. 

Tudor  Photographic  are  also 
in  the  battery  market  with  their 
Hi-Tech  alkaline  and  zinc- 
ch lor ide  ranges  added  to  the 
company's  range  since  last 
October.  Tudor  also  plan  to  carry 
Hi-Tech  button  cells.  Apparently 
Hi-Tech  is  a  familiar  name  in 
Europe,  where  it  isthe  market 
leader  in  some  sectors. 

Swains  in  the 
swim 

Swains  say  that  although  a  large 
number  of  photographic 
companies  have  seen  the 
market  sector  decrease  in  1991 
by  anything  up  to  1  5  per  cent, 
Swains  have  continued  to  grow. 
The  company  reckons  to  have 
increase  both  its  sales  —  by  1 1 
per  cent  —  and  its  share  of 
pharmacy  outlets. 

The  photodistribution 
specialists  are  saying  that  the 
recent  acquisition  of 
distributorships  for  Fotima 
camera  cases  and  bags,  Hanimex 
cameras  and  Sirius  blister 
packed  cameras,  means 
expansion  at  its  Hunstanton 
headquarters. 


PLUG  INTO  THE  £400M  PROCESSING  MARKET 


Mr  Somaiya  has  installed  a  Gretag  Master  Lab  in  the  West 
Kensington  branch  of  his  Pharmaram  Chemist  chain.  As 
you  can  see  it  fits  in  beautifully,  highlighting  his 
photographic  service  without  hiding  the  fact  that  he's  a 
chemist. 

All  the  Master  Lab  needs,  besides  paper  and  chemistry,  is 
a  socket  for  the  plug  and  just  one  square  metre  of 
floorspace  to  process  and  print  all  Pharmaram  customers' 
common  film  formats.  And.  as  you  can  tell  from  the  poster 
in  the  window,  the  Master  Lab  will  print  enlargements  up  to 
12"  x  8"  on  the  spot 

Mr  Somaiya  has  installed  a  Master  Lab  520,  but  if  he  ever 
needs  to  increase  his  capacity,  his  machine  can  be 
upgraded  to  the  top  of  the  range,  the  Master  Lab  740.  And 
if  he  decides  to  install  Master  Labs  in  other  Pharmaram 
Chemists,  he  can  control  the  quality  of  production  in  all 
sites,  thanks  to  the  Gretag  modem. 


Saab  Kohya,  manager  of  the  West  Kensington  branch 


With  the  Gretag  Master  Lab,  Mr  Somaiya  is  plugging  into  the  £400  million  UK  processing  market  —  isn't  it  time  you  plugged  in  too? 

BRETAB 

MASTER  LAB 

—  for  independents,  for  chains,  for  wholesalers,  for  business 

For  further  information  contact  Chris  Palles,  Gretag  Ltd,  17  William  Street,  Windsor.  Berks,  SL4  1E5E5.  telephone  (0753)  840920 
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I  NPA challenged 
over  locum 
insurance... 

An  article  appeared  in  the  March 
"Pink  Supplement"  in  which  the 
National  Pharmaceutical 
Association  denies  that,  as  far  as 
liability  insurance  is  concerned,  a 
locum  is  vulnerable  while  working 
in  a  members  shop. 

In  the  article,  a  clause  from  the 
Chemist  Defence  Association  is 
quoted  which  says  "Members  are 
covered  where  they  themselves 
are  liable  or  where  a  claim  has 
arisen  from  the  act  or  default  of 
any  person  employed  or  engaged 
in  the  member's  retail  pharmacy 
business."  The  article  adds  "In 
our  view,  locum  pharmacists  who 
work  in  NPA  pharmacies  do  not 
require  any  additional 
professional  liability  cover." 

However,  the  NPA  has  not 
quoted  a  further  clause,  which 
appears  in  the  same  CDA  rules, 
which  in  our  view  throws  doubt  on 
its  claims  that  locums  do  not 
require  additional  cover.  It  says: 
"The  Association  shall  have  the 
right  to  all  claims  for  relief  to 
which  the  member  may  himself  be 
entitled  and  the  Association  may 
sue.  in  the  name  of  the  member,  in 
pursuance  of  such  right." 

We  have  recently  taken  a  legal 
interpretation  of  this  clause  and  in 
our  view  it  clearly  suggests  that  if 
the  liability  is  caused  by  anyone 
other  than  the  NPA  member 
personally  (eg  a  locum)  then  the 
CDA  reserves  the  right  to  sue  to 
reclaim  any  expenses  or  payouts. 

In  the  absence  of  a  policy 
statement  from  the  NPA  stating 
that  this  subrogation  clause  "will 
never  be  invoked  on  locum 
pharmacists"  or  a  total  removal  of 
this  clause  from  the  CDA 
documentation,  we  believe  locum 
pharmacists  who  work  in  NPA 
pharmacies  do  require  additional 
liability  cover. 


Mark  Koziol 

Pharmacy  Provincial  Locum  Serv  ices 

...  and  confirms 
cover  is  there 

The  subrogation  clause  is 
intended  to  enable  CDA  to 
recover  any  of  its  outlay  from  a 
third  party  unconnected  with  the 
business  who  may  be  wholly  or 
partially  liable  in  a  matter  which 
has  resulted  in  a  claim  against  an 
NPA  member. 

The  NPA  has  said  on 
numerous  occasions  that  locums 
working  in  NPA  pharmacies  are 
fully  covered  against  third  party 
claims  and  there  is  therefore  no 
need  for  them  to  seek  cover 
elsewhere.  The  CDA  has  never 
sought  and  will  not  seek  to 
exercise  its  right  of  subrogation 
against  members'  locums. 

Tim  Astill 

General  manager.  CDA 
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Fee  and  charges  for 
Becloforte 

Ashwin  Tanna's  patient  would 
certainlv  have  saved  £3.40 
(Letters;  C£D  March  14)  if  the 
prescription  had  been  written  for 
two  Becloforte  inhalers  instead  of 
Becloforte  VM. 

However.  Mr  Tanna  is 
incorrect  in  saying  that  he  would 
incur  no  financial  loss  if  he 
supplied  a  Becloforte  YM  against 
such  a  prescription.  He  would,  by 
so  doing,  deprive  himself  of  a 
professional  fee  since  Becloforte 
VM  carries  two  fees,  and  two 
Becloforte  inhalers  only  one. 

Mr  Tanna  may  well  like  to  take 
advantage  of  the  one-day  National 
Pharmaceutical  Association 
course  offered  on  the  Drug  Tariff 
to  be  held  on  April  30  in  London! 
(C£D.  March  13  p411>. 


Mrs  Mary  Allen 

Head  of  Information  Serv  ices.  NPA 


Continuing 
education 
takes  off 

A  new  series  of  continuing 
education  activities  for  community 
pharmacists  is  to  start  in  May. 

Organised  by  the  Centre  for 
Pharmacy  Postgraduate  Education 
in  Manchester,  there  will  be 
workshops  on  "AIDS  prevention" 
and  "Care  for  the  elderly"  at  120 
venues  throughout  England.  In 
areas  where  these  subjects  have 
been  covered  recently,  the  topic  will 
be  Care  for  the  terminally  ill". 

Places  are  limited,  so  interested 
individuals  should  apply 
immediately  using  a  form  being 
mailed  with  course  details  direct  to 
all  pharmacists.  A  distance  learning 
package  on  care  for  the  elderly  is 
also  available  and  will  be  sent 
automatically  to  participants  in  that 
workshop. 

Priority  will  be  given  to 
community  pharmacists  after  which 
any  places  available  will  be  offered 
to  those  practising  in  other  sectors. 
The  courses,  funded  by  the 
Department  of  Health,  are  free  to 
community  pharmacists  and  those 
planning  to  return  to  practice. 
These  first  workshops  are  in  the 
evenings  and  travelling  expenses 
will  be  reimbursed. 

Further  details  are  available 
from  Mrs  Pauline  Rooker  at  North 
Western  RHA.  Gateway  House, 
Piccadillv  South.  Manchester  Ml 
8HA  (tel:  061-237  2058).  The 
courses  will  be  organised  locally  by 
65  newly-appointed  tutors,  mostly 
community  pharmacists. 

Tuesday,  March  24 

Bath  Branch,  RPSGB,  at  Pratts  Hotel. 

Duke  Street.  8pm.  "Counter-prescribing 

for  skin  problems"  —  an  illustrated 

audience  participation  quiz  with  Dr  N. 

Harris. 


St  John  Ambulance  has  given  official  endorsement  to  Sea  Legs.  In 
recognition,  Crookes  senior  product  manager  presents  £5,000  to  Phyllida 
Stewart-Roberts,  superintendent-in-chief,  St  John  Ambulance 
headquarters,  London 


COMING  EVENTS 


Dudlev  &  Stourbridge  Branch, 
RPSGB,  at  the  Medical  Services  Centre, 
Corbett  Hospital.  7.30  for  8pm. 
"Diabetes  —  the  future"  by  Dr  N. 
London.  University  of  Leicester.  Light 
buffet  supper. 

Oxfordshire  Branch,  RPSGB,  at  the 

PGMC.  John  Radcliffe  Hospital.  7.30  for 
8pm.  "The  principle  and  practice  of 
hypnotherapy"  by  Dr  W.  Barrett. 
Southampton  Branch,  RPSGB,  at  the 

PGMC.  Southampton  General  Hospital. 
7.30  for  8pm.  Discussion  of  motions  for 
branch  representatives  meeting. 

Wednesday,  March  25 

North  Notts  Branch,  NPA,  at  the  Pine 
Lodge  Hotel.  Nottingham  Road. 
Mansfield.  8pm.  "Current 
pharmaceutical  topics"  by  Tim  Astill, 
NPA  director. 

Scottish  Borders  Branch,  RPSGB,  at 

the  Education  Centre,  Borders  General 
Hospital.  7.30  for  8pm.  "Sunscreens  — 
the  scientific  measurement,  critical 
evaluation  of  their  products  and  uses"  by 
Mr  J.  Smith,  Department  of  Pharmacy. 
Sunderland. 


Thursday,  March  26 

Isle  of  Wight  Branch,  RPSGB,  at 

Cygnet  Hotel,  Carter  Street,  Sandown, 
7.30  for  8pm.  Response  to  symptoms 
seminar  led  by  Claire  Anderson, 
continuing  education  organiser. 
Somerset  Branch,  RPSGB,  at  the 
PGMC.  Musgrove  Park  Hospital. 
Taunton,  7.15  for  8pm.  "Community 
psychiatric  care"  by  a  local  consultant 
psvchiatrist. 

Weald  of  Kent  Branch,  RPSGB,  at  the 

PGMC.  Kent  &  Sussex  Hospital. 
Tunbridge  Wells,  7.30  for  8pm. 
"Paediatrics  —  feeding  in  intolerance" 
by  Carol  Dribble,  dietitian  and  Jo  Nolan, 
Wyeth  SMA. 

Wirral  Branch,  RPSGB,  at  the  PGMC, 
Clatterbridge  Hospital.  7.30  for  8.15pm. 
"Venoms  and  toxins  to  drugs"  by 
Professor  A.  Harvey.  Strathclyde. 


Advance  information 

Parenteral  Society.  One  day  meeting 
on  "Current  inspection  issues"  at  the 
RPSGB.  1  Lambeth  High  Street. 
London  SE1  on  April  8.  Cost  £88.12 
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(non-members  £123.38).  Details  on 
0793-824254. 

British  Association  of 
Pharmaceutical  Physicians. 

Symposium  on  "The  detection  of  fraud 
in  clinical  research"  at  the  Royal 
Aeronautical  Society  on  April  22.  Cost 
£100  (non-members  £150).  Details  from 
Elizabeth  Borg.  BrAPP,  tel:  071-491 
8610. 

Royal   Pharmaceutical  Society 

residential  course  on  "Good 
manufacturing  practice"  at  the  Holiday 
Inn,  Telford  on  April  27-28.  Cost  £770 
(non-members  £800),  closing  date  April 
6.  Details  of  registration  forms  from  Dr  J. 
Clements.  RPSGB.  Tel:  071-735  9141 
ext289. 

Pharmacy  Department,  Leeds 
Genera]  Infirmary.  Open  day  on  April 
28.  Commencing  10am,  day  will  include 
tour  of  department,  buffet  lunch  and 
exhibition.  To  register  phone  Elizabeth 
Kay  on  0532  432799  ext  7156  bv  March 
27. 

Cosmetics  Toiletry  Perfumery 
Association.  Health  and  safety  seminar 
at  Grosvenor  House.  86  Park  Lane. 
London  Wl  on  April  30.  Cost  £1 19.25. 
closing  date  April  1 1 .  Details  from  Miss 
Fiona  Hesketh.  CTPA  Ltd,  35  Dover 
Street,  London  Wl  (tel:  071491  8891). 
Royal  Society  of  Health.  One  day 
conference  on  "Health  professions  in 
1992:  the  European  challenge"  at  the 
Guild  Hall,  London  EC2  on  April  28. 
Cost  £75.  Inquiries  to  Cath  Hawkings. 
RSH,  tel:  071-630  0121. 

Northern  Ireland  PPET  continuing 
education  courses.  "Pharmacists 
training  care  staff'  at  Forte  Crest  Hotel. 
Dunmurry  on  April  15.  Tutor  Miss 
Andree  McCollum,  principal 
pharmacist.  Eastern  Health  Board 
(closing  date  March  27).  "Written 
information  for  patients"  at  White 
Gables  Hotel.  Dromore  Road, 
Hillborough  on  April  30.  Tutors 
Christine  Clark  and  Steven  McGlynn, 
Hopre  Hospital,  Salford  (closing  date 
April  3).  "Law  and  ethics  in  professional 
practice"  at  Malone  House,  Barnetts 
Park,  Upper  Malone,  Belfast  on  May  1. 
Tutors  Ivan  McFarland.  pharmacy 
inspector  and  Muriel  Singleton,  lecturer, 
QUB  (closing  date  April  10). 
Applications  to  Miss  Donna  McDowell, 
tel:  0232  6501 11  ext  761. 


Businessnews 


BCA  —  run  by  pharmacists 
for  pharmacists  for  75  years 


Bradford  Chemists'  Alliance  stock 
levels,  service  and  financial  returns 
cannot  be  matched  by  other 
wholesalers,  according  to  their 
chairman  Bruce  Moss,  who  stressed 
the  vital  contribution  its  pharmacist 
directors  had  made  to  the  success  of 
the  wholesaling  co-operative. 

"It  is  most  important  to  make 
certain  that  future  directors  of  your 
company  will  be  pharmacists  with  a 
sound  financial  grasp  of  running  a 
business.  Mr  Moss  told  BCA 
pharmacist  members  and  guests  at 
i  dinner  in  Bradford  on  March  15, 
75  years  to  the  day  since 
the  incorporation  of  the  company. 

Mr  Moss  said  BCA  had  gone 
from  strength  to  strength  with  all 
the  profits  made  by  the  company 
staying  with  "private  pharmacy"  as 
either  the  "best  discounts  available, 
generous  dividends,  or  superb  share 
growth  to  be  cashed  in  on 
retirement". 

"Turnover  in  the  first  five 
months  of  the  new  financial  year  is 
up  16.67  per  cent  already."  Mr  Moss 
said  the  directors  believed  it  could 
be  BCA's  best  year  ever. 

Mr  Moss  complimented  general 
manager  Tony  Garlick  (the  only  non 
pharmacists  on  the  BCA  board)  on 
his  work  for  both  BCA  and  on  the 
Numark  board. 

Membership  has  expanded  from 
the  27  of  1917  to  184  today,  all 
based  within  a  50  mile  radius  of 
Bradford  City  Hall.  They  run  some 
290  pharmacies  of  whom  around 
210  are  Numark  members.  Shares 
in  BCA  stand  at  £26.50  (£2.00), 
with  profits  split  three  ways  for  tax, 
dividend,  and  re-investment  (1991, 
£602,099  pre-tax  on  £39.1m  sales). 

Numark  managing  director 
Terry  Norris,  responding  to  Mr 
Moss'  toast  to  the  guests,  said  that 
BCA  today  essentially  reflected  the 
original  concept  of  forwarding  the 
pharmacist  through  the 
commitment  of  successive  general 
managers  and  directors  to 
reinvestment  in  the  business.  "It  is 
a  growing  business  which  today  is 
one  of  the  strongest  full-line 
pharmaceutical  wholesalers  in  the 
UK." 

A  founder  member  of  Numark, 
Mr  Norris  said  it  is  now  a  strong 
member  that  generates  top-bracket 
Numark  performance.  "BCA  and 
Numark  together  are  pro-active 
marketing-driven  organisations 
generating  an  ever  increasing  range 
of  value-added  services  for 
independent  community 
pharmacy." 


Directors  of  Bradford  Chemists'  Alliance  pictured  with  chief  guest, 
Numark  managing  director  Terry  Norris  (right)  before  their  dinner  for 
members  to  celebrate  50  vears  of  "pharmacists  serving  pharmacists". 
From  the  left;  A.R.  Penney,  J.  Milnes,  M.C.  Allan,  B.W.  Moss,  B.  Currie 
(secretary),  and  A.J.  Garlick  (general  manager  and  the  only  non- 
pharmacist  on  the  board) 


Lloyds  produce  strong 
interims  while  Unichem  wait 
in  the  wings 


Lloyds  have  produced  a  strong  set 
of  interim  figures  as  they  wait  to  see 
if  they  will  win  Macarthy. 

Profits  are  up  88  per  cent  to 
£15.4m  on  a  turnover  of£218m,  94 
per  cent  up  on  ther  £1 12.6m 
recorded  in  1990.  Earnings, 
however,  are  less  spectacular,  rising 
21  per  cent  to  10.86p  a  share. 

These  strong  figures  reflect  the 
continuing  acquisitions  made  by  the 
company,  which  have  recently 
included  Kingswood-GK,  Staples 
and  Greens. 

Commenting  on  these  figures, 
Lloyds  chairman  Allen  Lloyd  said: 
"The  management  has  continued  to 
demonstrate  its  ability  to  run  our 


healthcare  business  with  great 
efficiency  and  improve  profits  even 
in  the  current  economic  climate". 

As  C&D  goes  to  press,  little  is 
coming  through  about  Lloyds  bid 
for  Macarthy,  which  has  a  closing 
date  of  March  27.  The  company  has 
been  gathering  up  the  preference 
shares  and  holds  45.8  per  cent  of 
the  5.5  per  cent  preference  shares 
and  79.5  per  cent  of  the  6  per  cent 
preference  shares.  Lloyds  either 
owns  or  has  committed  some  26.7 
per  cent  of  the  ordinary  shares. 

It  may  yet  not  be  all  plain  sailing 
for  Lloyds;  Unichem  still  have  time 
to  make  a  bid  for  Macarthy  if  they 
choose  to  do  so. 


Pharmadass  expand 
into  new  premises 


Pharmadass  are  moving  to  new 
premises  in  Greenford,  Middlesex 
to  help  them  cope  with  the 
expanding  volume  of  business. 

The  company  supplies  vitamins 
and  health  food  supplements  to 
some  2,500  independent 
pharmacies  in  the  southern  half  of 
the  country  from  Bristol  in  the  East 


up  to  Birmingham,  who  account  for 
some  95  per  cent  of  their  business. 

Raju  Patel  who  jointly  manages 
the  company  with  his  pharmacist 
brother  Dilip.  says  £500,000  is 
being  spent  on  upgrading  the  new 
premises.  The  address  is  16  Aintree 
Road,  Greenford,  Middlesex  (tel: 
081-991  0035). 
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Boots  at 
Heathrow 

Boots  have  opened  a  pharmacy  at 
Heathrow  airport  despite  being 
refused  an  NHS  contract. 

A  spokeswoman  for  the 
company  told  C&D  that  the 
pharmacy  in  Terminal  2  opened  up 
at  the  end  of  February  and  is 
dispensing  only  private 
prescriptions.  Heathrow  already  has 
pharmacies  in  Terminals  1  and  4, 
she  said. 

The  new  branch  is  one  of  those 
ear-marked  for  the  implementation 
of  the  company's  patient 
registration  card  scheme  which  is 
currently  being  expanded. 

The  scheme,  which  issues 
patients  with  a  personal  registration 
card  with  a  unique  record  number, 
has  been  operating  in  a  number  of 
Boots  stores  for  some  time,  the 
spokeswoman  confirmed. 

Digby  Emson,  dispensing 
marketing  controller  at  Boots  said: 
"The  system  reflects  our  policy  of 
providing  the  highest  standards  of 
professional  service  and  patient 
care.  It  is  also  consistent  with 
Government  policy  to  improve 
records  of  patient  medication." 

The  report  of  the  Joint  Working 
Party  on  the  Future  Role  of 
Community  Pharmaceutical 
Services  stopped  short  of 
recommending  that  patients 
register  with  specific  pharmacies 
(G£D  March  7  p336). 

Beware 
Greek  Zantac 

Any  pharmacists  offered  significant 
quantities  of  Greek  Zantac  should 
be  especially  careful  before  buying, 
warn  Stephar  (UK)  Ltd. 

During  a  recent  visit  to  Greek 
wholesalers,  two  of  the  company's 
directors  were  informed  of  rumours 
that  counterfeit  Zantac  tablets  were 
about  to  hit  the  market. 

Although  Stephar  have  no 
direct  evidence  to  support  the 
rumours  they  thought  it  wise  to 
warn  pharmacists. 

Explaining  why  they  have  been 
unable  to  supply  Greek  Zantac 
150mg  tablets,  Stephar  say  they 
insist  that  a  complete  audit  trail  is  in 
place  for  each  batch  of  every 
product  before  it  is  sold.  But  many 
Greek  wholesalers  are  unwilling  or 
unable  to  comply,  so  the  company 
has  to  purchase  from  "a  select  few 
wholesalers  whose  operations  are 
sufficiently  sophisticated  to  comply 
with  our  requirements."  The 
wholesalers  must  also  buy  directly 
from  the  manufacturers  or  their 
appointed  distributors. 
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Medeva  buy  rights  to  two 
hepatitis  B  products 


Medeva  have  bought  the  rights  to  a 
hepatitis  B  vaccine  from  Epitec  and 
a  hepatitis  chronic  carrier  treatment 
from  GA  Investments  SA.  Both  are 
still  under  development. 

The  company  has  paid  £3.86 
million  and  £5. 4m  respectively  for 
the  treatments.  The  worldwide 
Hepatitis  B  vaccine  market  is 
estimated  at£150m. 

Ian  Gowrie-Smith,  Medeva's 
managing  director,  told  C&D: 
"Both  purchases  have  been  funded 
out  of  cash  flow.  They  are  in 
keeping  with  our  strategy  of 
building  a  pharmaceuticals 
company  without  the  costs  of 
running  a  research  division,  though 
we  do  some  development. 

"The  treatment  for  chronic 
hepatitis  is  the  outcome  of  seven 
years  research  in  hepatitis  B.  It  is 
now  just  36  months  from  the 
market. 

"The  chronic  carrier  treatment 
goes  to  the  edge  of  our  philosophy, 
so  we  are  announcing  up-front  the 
probability  of  co-developing  the 
product." 

The  vaccine  is  described  as  in 
late-stage  clinical  development  and 
the  early  stages  of  regulatory 
approval.  The  chronic  carrier 
treatment  is  still  in  the  early 
development  stages  and  is  expected 
to  reach  the  market  in  five  years. 

Mr  Gowrie-Smith  said  the  two 
products  complemented  Medeva's 


existing  vaccine  range.  "When  we 
b<  >ught  Evans  we  covered  about  45 
per  cent  of  the  vaccine  market,  and 
when  we  acquired  Wellcome's 
vaccines  we  had  another  45  per 
cent.  "The  new  vaccine  will  plug  a 
major  gap". 

"Medeva  now  have  a  complete 
range,  bar  an  HIB  vaccine",  said  Mr 
Gowrie-Smith,  and  Medeva  are  in 
the  market  for  that,  too,  when  it 
becomes  available. 

Mr  Gowrie-Smith  would  not  be 
drawn  on  who  he  is  considering  for 
a  co-development  partner  for  the 
chronic  carrier,  though  "we  already 
do  this  with  some  other  projects 
which  are  not  yet  in  the  public 
dormain".  Medeva  may  well  co- 
develop  their  new  acquisition  with 
one  of  these  companies. 

Patent  applications  for  both 
products  have  been  filed  in  Europe, 
Japan,  and  the  USA. 

Medeva  believe  their  new 
vaccine  is  superior  to  currently 
available  vaccines  in  several 
respects.  It  is  said  to  product  a  faster 
immune  response  to  give  earlier 
protection;  offer  longer  protection 
because  of  higher  initial  antibodies 
levels;  and  the  product  appears  to 
protect  those  who  fail  to  respond  to 
existing  vaccines. 

The  company  has  denied 
newspaper  reports  that  its 
unbranded  generics  businesses  are 
for  sale. 


'I  can  ring  up  Weleda  at 
any  time  and  there'll  be  a 
pharmacist  there  who  can  help" 

Sue  Miles  M.R.  Pharm.  S. 


WGLGDA 


Weleda  offer: 

■  The  widest  range  of  OTC 
homoeopathies  in  the  UK 

■  Comprehensive  range  of  26 
indicated  natural  medicines. 

■  Full  range  of  Pharmacy 
Only  products  and 
pharmaceutical  specialities. 

■  Full  range  of  Weleda 
toiletries. 

■  Regular  training  for 
pharmacists  and  pharmacy 
assistants. 

Generous  POR  on 
all  products. 

For  full  details,  please  call: 
0602  309319  and  ask 
for  Tele-sales. 
Or  fax  your  order: 
0602  440349. 

Harnessing  the  Power 
of  Nature  for  Health 


Weleda  (UK)  Limited, Heanor  Road,  Ilkeston,  Derbyshire  DE7  SDR 


IN  THE  GITY 


The  election  and  post  Budget  jitters  have  dominated  share 
trading  on  the  London  stock  market  in  the  past  few  days.  With 
both  leading  parties  running  neck  and  neck  in  the  opinion  polls, 
the  City  has  become  increasing  nervous  about  the  prospects  of  a 
hung  parliament. 

In  addition,  the  Budget  failed  to  provide  a  much  needed 
boost  to  business  confidence.  As  a  result,  equities  have  seen  a 
sharp  correction  across  a  broad  front. 

Against  this  unsettled  background,  health  and  household 
stocks  have  continued  to  drift  lower.  Since  the  beginning  of  the 
year  the  sector  has  underperformed  the  market  by  10  per  cent, 
partly  due  to  investors  switching  out  of  pharmaceuticals  and  into 
more  cyclical  recovery  situations.  Election  worries  have  added  to 
the  sector's  weakness. 

The  slide  has  been  led  by  Glaxo,  a  star  performer  last  year. 
But  after  peaking  at  about  960p,  the  shares  have  since  retreated 
by  almost  20  per  cent.  Profit-taking  has  been  a  key  factor,  but 
more  recently  Glaxo  have  also  been  hit  by  regulatory  concerns. 
The  French  government  has  launched  an  independent  inquiry 
into  methods  used  by  the  company  to  promote  Imigran  in  that 
country.  The  migraine  treatment  has  yet  to  be  approved  for  sale 
in  France.  The  drug  is  regarded  as  one  of  the  most  important 
new  drugs  to  be  developed  by  Glaxo. 

Shares  in  Wellcome  have  also  slipped,  thanks  to  Wellcome 
Trust's  decision  to  offload  between  25  and  50  per  cent  of  its 
holding  in  the  company.  The  Trust  currently  owns  about  three- 
fourths  of  Wellcome  pic,  but  is  expected  to  reduce  its  stake  via  a 
sell-off  that  could  be  worth  up  to  £4  billion.  But  the  prospects  of 
a  mountain  of  new  Wellcome  shares  hitting  the  market  has 
pushed  the  shares  lower. 

The  new  few  days,  however,  should  renew  some  investor 
interest  in  the  sector.  Broker  Kleinworth  Benson  Securities  is 
planning  a  major  two-day  conference  in  London  next  week 
focusing  on  the  sector's  prospects. 

Medeva  have  continued  to  enjoy  the  limelight.  The  company 
has  recently  made  a  number  of  further  acquisitions  and  the 
shares  are  being  recommended  by  Goldman  Sachs  on  a  two-year 
view.  The  company  is  reporting  full  year  results  next  week  with 
taxable  profits  of£15m  on  the  cards.  Meanwhile,  brokers  believe 
that  Lloyd's  Chemists  are  likely  to  clinch  victory  in  a  bid  war 
against  Macarthy.  "Although  there  is  a  chance  that  another 
bidder  may  come  in,  the  clever  money  is  on  Lloyd's  getting  it," 
one  said. 

But  Smith  &  Nephew  has  few  fans.  The  company  was 
expected  to  report  a  flat  set  of  results  last  Thursday,  while 
analysts  had  pencilled  in  taxable  profits  of  about£131m. 


Philip  Harris  Medical  buy 
Folidays 


Philip  Harris  Medical  have  bought 
the  independent  full  line 
pharmaceutical  wholesalers 
Folidays  of  Trowbridge.  Former 
proprietor  Gerry  Gamlin,  76,  is  to 
retire  once  he  has  assisted  with  the 
changeover. 

The  deal  has  gone  through  for 
£139,000  cash  plus  a  further 
£30,000  deferred  for  two  years. 
Stock  will  be  bought  at  valuation. 

The  acquisition  gives  the 
Stirchley,  Birmingham  based  Philip 
Harris  its  second  stockholding 
depot;  the  company  also  has  two 
sales  and  distribution  depots  at 
Norwich  and  Bristol. 

The  company  is  taking  on  all 
existing  employees  of  Folidays, 
David  Linney,  Philip  Harris 
Medical's  chairman  told  C&D. 

Last  year  Folidays  had  a 
turnover  of  £3. 2m  and  made 
£63,000  profit  before  tax. 

Mr  Linney  issued  a  statement 


saying:  "Folidays  has  considerable 
synergy  with  the  current  Philip 
Harris  Medical  operation  in  the 
south  west  and  will  further  enhance 
that  operation  to  both  existing  and 
future  customers." 

Typhoid  vaccine 

Medeva  are  to  market  the  oral 
typhoid  travel  vaccine  Ty21a 
developed  by  the  Swiss  Serum 
and  Vaccine  Institute  of  Berne. 
Medeva  have  also  stopped  the 
joint  development  of  M  vaccae 
with  University  College  London. 

Repligen  partnership 

Repligen  have  formed  a  $5m 
R&D  partnership,  Repligen 
clinical  Partners  LP,  to  support 
clinical  testing  of  the 
recombinant  platelet  factor-4 
cancer  treatment,  rPF4. 
Investors  in  the  partnership  will 
be  able  to  purchase  Repligen 
stock. 


442 


Chemist  &  Druggist  2 1  MARCH  1 992 


G  rowt  h  of 
3pc  may 

be  ahead 

The  new  figures  may  suggest  retail  pharmacy  is 
doing  relatively  well  but  strip  out  the  effects  of 
higher  prices  and  volumes  have  fallen  —  as  you 
would  expect  in  the  longest  recession  since  the 
1930s.  Nevertheless,  at  least  one  forecaster  is 
estimating  an  average  annual  growth  of  some  3 
per  cent  right  up  to  1996. 


Chemists'  goods  prices  continue  to  soften 


As  national  output  data  for  the 
final  three  months  of  last  year 
confirms  the  recession  as  the 
longest  since  the  Second  World 
War,  poor  prospects  for  UK 
manufacturing  increase  the 
probability  that  it  is  now  set  to 
become  the  most  protracted 
since  the  1930s. 

In  the  High  Street,  official 
estimates  show  sales  in  January 
little  above  those  of  December, 
and  below  the  November  level. 
However,  a  CBI  poll  of  retailers 
suggests  that  sales  growth  will 
have  edged  up  overall  in 
February. 

Total  retail  sales  volumes 
during  the  three  months  from 
November  to  January  were  0.5 
per  cent  higher  than  in  the 
previous  three  months  —  after 
seasonal  adjustment  —  and  0.75 
per  cent  higher  than  at  the  same 


time  a  year  earlier.  Sales  by 
mixed  retail  businesses  slipped 
0.5  per  cent  between  the  two 
latest  three-month  periods,  but 
non-food  businesses  saw  a  0.75 
per  cent  improvement. 

Higher  prices 

Detailed  figures  for  December 
trading  show  that  the  value  of 
sales  by  retail  pharmacists 
(excluding  NHS  work)  jumped 
nearly  42  per  cent  on  the 
month,  to  a  level  6  per  cent 
higherthan  in  December  1990. 
But  remove  the  effects  of  higher 
prices  and  the  signs  are  of  a 
volume  drop  of  about  3  per  cent 
compared  with  business  12 
months  earlier. 

Underlying  cost  inflation  of 
chemists'  goods  is  clearly  easing. 
Manufacturers'  prices  of 

%  change 
Period     Latest      Previous     on  year 


Prices  and  Costs 


Retail  prices  (Jan  1987=  100): 


all  items 

Jan 

135.6 

135.7 

4.1 

chemists  goods 

Ian 

142.5 

141.8 

9.1 

Producer  prices  <  1 985  =  1 00): 

manufacturing  industry,  excl  fo 
chemical  industry 

ad 

Jan 

135.8 

134.8 

3.1 

Jan 

126.8 

126.1 

-O.i 

pharmaceuticals 

Jan 

123.3 

122.6 

0.4 

male  toiletries 

Jan 

169.6 

167.0 

8  7 

other  toiletries 

Jan 

141.7 

141.0 

5  6 

bandages  etc 

Jan 

156.9 

153.1 

2.4 

photographic  materials 

Ian 

14(1.7 

140.7 

3.1 

Average  earnings'  (Jan  1988  = 

100): 

distribution  and  repairs 

Nov 

128.1 

123.6 

7.' 

Pharmaceuticals  sales  and  overseas  trade  (£m) 

UK  makers'  sales 

Qtr3 

1543 

1544  18.3 

UK  makers'  exports 

Qtr3 

691 

684  17.9 

UK  imports 

Qtr3 

353 

364  20.9 

Estimated  home  consumption 

Qtr3 

1205 

1224  19.3 

Sales 

Consumer  spending  U'bn.  current 

prices) 

Qtr3 

92.6 

90.9  5.5 

Retail  sales  (value  1985=  100): 

all  retail  businesses 

Dec- 

204 

169  1 

chemists 

Dec 

,  247 

174  6 

Business  indicators 

Average  earnings  (1988=  100) 

Dec 

134.6 

133.3  6.6 

Stock  changes  (f  m,  1985  prices) 

wholesalers 

Qtr4 

-80 

-  167 

retailers 

Qtr4 

-122 

83  — 

Unemployment  (UK,  per  cent) 

Jan 

9.2 

9.0  37.3 

Sources:  Central  Statistical  Office.  Department  of  Employment.  Department  of  Trade  and 
Indus  try. 
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Retail  chemists'  sales  turn  down 
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pharmaceuticals  are  less  than 
0.5  per  cent  higher  than  a  year 
ago,  while  prices  of  perfumes 
and  toiletries  have  eased  to  a 
5.5  per  cent  annual  rate  of 
increase.  These  downward 
trends  reflect  the  difficulty 
manufacturers  are  having  in 
raising  prices  as  demand 
remains  depressed  and 
competition  becomes  more 
severe. 

Drugs  up  19pc 

The  latest  official  estimates 
point  to  a  3  per  cent  annual  rate 
of  increase  in  prices  overall, 
excluding  the  volatile  food, 
drink  and  tobacco  sectors. 
Further  back  in  the  price 
pipeline,  manufacturers'  raw 
material  and  fuel  costs  are  now 
some  2.5  per  cent  lower  than  a 
year  ago. 

New  information  from  the 
Central  Statistical  Office 
indicates  that  UK  consumption 
of  pharmaceuticals  during  the 
third  quarter  of  1 991  increased 
in  value  by  19  per  cent 
compared  with  a  year  before. 

The  volume  of  UK 
manufacturers'  sales  of 
pharmaceuticals  during  the 
whole  of  1991  (including 


exports)  are  estimated  to  have 
risen  more  than  10.5  per  cent, 
with  a  2.5  per  cent  boost 
between  the  two  final  quarters 
of  the  year. 

Manufacturers'  sales  of 
toiletries  meanwhile  slipped  8.5 
per  cent  on  the  year  and  were 
declining  at  a  3.75  per  cent  rate 
in  the  final  three  month  period. 

Looking  to  the  future,  the 
business  forecasting 
organisation,  Staniland  Hall 
Associates,  are  predicting  that 
yearly  increases  in  spending  on 
chemists'  goods  will  average 
some  3  per  cent  during  the 
period  1991  to  1996.  In  1994, 
they  expect  to  see  a 
substantially  above  average 
year-on-year  volume  increase  of 
5.5  per  cent. 

On  the  key  measure  of 
consumer  attitudes,  the  picture 
in  the  run-up  to  the  general 
election  is  of  increasing 
uncertainty.  According  to  an 
analysis  from  Publicis  Ltd  and 
Gallup,  belief  that  now  is  the 
right  time  to  make  a  major 
purchase  was  at  a  three  year 
high  at  the  start  of  the  year.  But 
confidence  in  prospects  for  the 
general  economic  situation  over 
the  next  12  months  remains 
low. 
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APPOINTMENTS 


CHEMIST& 

mum 


DO  YOU  ENJOY  WRITING? 

Chemist  &  Druggist  is  looking  for  a  lively,  enthusiastic  pharmacist, 
preferably  with  real  experience  of  the  profession,  to  join  t  he  editorial 
team.  He  or  she  would  be  able  to  write  clear,  concise  English  -  typing 
or  word  processing  skills  would  be  an  advantage.  However,  an  editorial 
training  package  will  be  available.  Please  apply  to 
John  Skelton  MRl'harmS,  Editor,  (Private  &  confidential)  at 
Benn  Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW, 
enclosing  a  full  cv. 

Benn 


BUSINESS  FOR  SALE 


SMALL  VITAMIN  COMPANY 
INCLUDING  TRADEMARK  FOR  SALE 

£1 2,000  plus  stock  ono. 

BOX  C&D3404 


PRODUCTS&SERVICES 


SPECTACULAR  VALUE! 


PRODUCTS&SERVICES 


5f]0PFI~[pN^ 

COMPLETE  SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 

23  Parkland  Drive,  Exeter  EX2  5RX 


Call  P.G.  Associates  081-346  9714 


Marketing, 

2a  Hallatrow  Road  Paulton 
Bristol  Avon  BS18  5LH 


A  complete  shop  fitting 
&  design  service. 

Specialists  in  continental 
dispensary  fittings. 

Competitive  prices. 

Attractive  leasing. 

Tel:  0761  418941 

Fax:  0761  412798 


John  Richardson  Computers  Ltd 


PMR 


Latest  o/qo 
Update  J'=^ 


EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-of-use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Information  Leaflets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-fast  sales  for  ANY  product 

*  Comprehensive  Product  File 
»  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 

*  Pays  for  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS.  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD,  FREEPOST,  PR5  6BR 


SHOPFITTINGS 


To  advertise  in  this  section 
please  phone  Elizabeth  A I  lard 
on  0732  364422.  Ext.  2277 


EXDR.UM 

—STOREFITTERS- 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1  2  6UT 
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Businesslnk 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 


CHESTER  Pharmacist  manager 

required  for  community  pharmacy,  Mini- 
mum paperwork.  Very  competent  sup- 
porting staff.  Five  day  week.  Salary 
comensurate  with  experience.  Tel  W.S, 
Young,  0244  321269. 

SW  LONDON  -  Manager  pharmacist 
required  for  an  easily  run  pharmacy  with 
good  supporting  staff.  Contact  no:  081- 
852  2402. 

BRAINTREE,  ESSEX  -  Pharmacist 
manager  or  long  term  locum  required 
for  an  easily-run  pharmacy,  Tel 
0376  520052  or  0763  248440 
anytime. 


LOCUMS 


PHARMACIST    REQUIRED    all  day 

Wednesday  on  a  regular  basis 
Phone  091-456  0784. 

MANCHESTER  -  Saturday  locum 
required  on  a  regular  basis  or 
alternate  weeks.  Tel:  Mrs  Mohammed  on 
061-789  1502  davtime. 

PETERBOROUGH  -  Pharmacist  required 
on  a  regular  basis  and  to  cover  for 
holidays.  Please  ring  0733  578277. 

ASHWELL.  HERTS  -  Locum  wanted  for 
one  or  more  afternoons  on  a  regular 
basis.  Please  telephone  0462  742250 
(davtime),  0462  742800. 

LONDON  El  -  Pharmacist  required  for 
Easter  Saturday  18th  April,  1992  from 
9am  to  5.30pm.  Please  telephone  071- 
481  0424  until  8pm  or  081-346  4086 
after  8pm. 


DISPENSING  TECHNICIANS 


THORNTON  HEATH  (NEAR  CROYDON) 

-  Dispenser  required  full  or  part  time 
Monday  to  Friday  9am  -  5.30pm.  Phone 
Alison  Ware  (Dav  Lewis)  on  081-689 
2255. 


COUNTER  ASSISTANTS 


SOUTH  LONDON  -  Run  down  pharma- 
cies! Good  experienced  counter  staff 
required.  Incentives  can  he  discussed  on 
results  and  performance.  Telephone  081  - 
852  2402 


PRE-REGISTRAT10N 


BASILDON,  ESSEX  -  Student  required 
for  large,  busy,  modern  pharmacy.  Com- 
prehensive training  provided  with 
excellent  future  prospects.  Please  phone 
0268  583508  or  0268  754572. 


SITUATIONS  WANTED 


SE  LONDON  /  KENT  -  Locum  available 
from  March  20th  for  full  weeks,  exper- 
ienced in  Park  systems  and  AAH  com- 
puters. Tel:  0322' 276783. 

LONDON  PHARMACIST  seeks  one  or  two 
days  per  week  preferably  on  a  regular 
basis,  highlv  experienced.  Tel:  071-273 
0339  (dav),  081-769  0538  (evening) 

SATURDAY  -  Pharmacist  available  in 
West  London  area  on  4th  April.  Book 
now  and  have  a  day  off.  Telephone  081- 
451  6065. 

WEST  MIDLANDS  -  Locum  available  for 
regular  days,  odd  days  or  last  minute 
emergencies.  Phone  day  or  night  021- 
357  6467 


BUSINESSES  FOR  SALE 


GREATER     MANCHESTER  T  0 

£185.000  (estimated).  NHS  1,500  Run 
under  locums  for  the  past  12  months. 
Property  £40,000.  goodwill  170,000  + 


SAV.  Tel:  061-790  1359  after  7pm 
CROYDON     Old  established  main  road 
pharmacy.  T  o  running  at  £130,000  exi 1 
VAT.  NHS  l.ooo  p.m.  Great  potential 
L  u  leasehold.  Offers  invited  Tel:  081 
660  1970 


BUSINESS  OPPORTUNITIES 


SOUTH  LONDON  -  Busy  area,  Walworth 
Road.  I  have  a  basement  area  to  develop' 
Healthfood  shop'  Minilab!  Afro  shop  or 
something  else'  Wanted  to  develop 
jointly.  Tel  071-407  0051  (Saturday) 


EXCESS  STOCK 


LASIX  TABLETS  500mg.  Trade  less  30% 
Tel:  0273  27640. 

20  CYMEVENE  AMPOULES  (exp  7  94). 
Trade  less  40%  +  VAT.  Tel:  081-778  3506. 

CHEMIST  HAS  LIST  of  dispensary  items 
Mutual  exchange  of  lists  and  pharma- 
ceutical preparations  proposed  Please 
telephone  081-882  1646. 

I'RIPLAN  NIGHT  BAGS  I  >T  81  -313 1  x  26, 
Uriplan  Bags  DT  150383  x  6  (DTSM), 
Conveen  Urisheath  5130  x  30,  Conveen 
Urisheath  5130  x  30,  Conveen  Leg  Bag 
600ml  5173  x  9,  Trade  less  50%  + 
postage.  Tel:  0502  572603. 

EXCESS  STOCK  -  Trade  less  30%.  Conva- 
tec  S241  x  50.  S267  x  30.  S203  x  10,  S354 
x  10,  S290  x  20,  S801  x  6(1.  Hollister 
3148  x  150,  Biotrol  32-210  x  30.  Tel: 
0742  745403. 

SEREVENT  DISKHALER  refill  pack,  exp 
9  92.  Cvtotec  tablets,  exp  I  >ec  92  to  Aug 
93.  Half  trade  price  +  VAT.  Tel:  0942 
883949. 

HALF  TRADE  PRICE  +  VAT  +  postage 
Surgicare  Sys  II  flanges  S353  x  8.  S241  x 
4,  Svs  11  pouches  S271  x  1,  Convatec  belt 
S210x  7,  pouch  clips  S206x  3,  Hollister 
hags  718  x  2.  Tel:  0895  444103. 

s.\M  MM  Ml  N  ORAL  soi  l  I  lo\ 
lOOmg  ml  x  50ml  (exp  12  93).  Trade 
less  33%  +  VAT.  Tel:  0535  602365. 

SANDOSTATIN  500MCC  exp  Api  96,  3  x  5 
amps.  Trade  less  33%  +  VAT.  Tel:  0532 
716959. 

PENTASA  ENEMA  2  x  7  x  100ml  Trade 

less  40%.  Tel:  0752  662712 
HOLLISTER  POUCHES  3318  (2  x  30  s) 

Trade  less  40%  +  VAT  (postage  paid).  Tel: 

Lishurn  (0846)  678128. 
TRADE  LESS  50%  +  VAT  +  postage. 

Suprefact  nasal  spray,  3  x  log.  exp  25 

8  92.  Tel:  081-986  9229 
COLOPLAST  MC  2000  BAGS  no  5730.  1 2 

boxes  of  30  Half  price  £30  each  +  VAT 

(post  free).  Tel:  0698  384383 
50_COLOMYCIN  1000  100  units,  expiry 

7  96: 16x2gFortumamps,  expiry  7  93: 

20  x  2g  Azactam  2g.  expiry  2  94.  10  x  2g 

Securopen  2g,  expirv  5  94.  All  30%  off 

trade.  Tel:  0272  736580 
TRADE  LESS  50%  -  92  x  Betino  tablets. 

exp   15  4  92.  Trade  less  30",,  89  x 

Miraxid.exp  15  9  92.  Tel  Fax:051-489 

5817. 

DENOL  TABS;  Myambutol  400mg: 
Megace  160mg:  Negram  tabs:  Viskaldix; 
Rythmodan;  Transiderm  Nitro  10  .  All 
2vears+  date.  Trade  less  40%  plus  VAT. 
Tel:  0792  654635. 

TRADE  LESS  40%  1+  VAT  +  postage). 
Kalten  caps  12  92,  Isordil  tembids  5 
92,  1  x  100  one-alpha  lmcg  15  10  92. 
88  x  Rimactazid  300mg  8  92.  5  x  5 
Valoid  inj.  Plus  many  more'  Tel:  (091) 
257  7651, 

SCHOLL  ACTIVE  SANDALS  -  Fout 
colours,  assorted  sizes,  approximately 
400  pairs  No  reasonable  offer  refused 
Tel:  0533  667393. 

TRADE  LESS  50%  -  300  Sahril  1 7  94).  56 
Corgard  40mg  llo  93),  30  Deponit  5mg 
(10  93i.  210  Cyclobral  (12  93).  30(1 
Cysluspasmol  400mg  caps  il  951.  Tel: 


0480  214355 
TRADE  LESS  50%  + VAT  I  Novagard  i  <p 
Sep  94,  100  Ismelin  25mg.  exp  June  94 
Tel  081-902  1674 


FOR  SALE 


COLLECTION  OF  assorted  shop  rounds, 
plain  and  poisons,  recessed  glass  and 
papei  labels  -  over  100  items.  Telephone 
0803  327389. 

MUSICIANS  -  Yamaha  F601  sound 
module  £100.  Kawai  R50  drum  machine 
£120  Siel  DK80  midi  keyboard  plus 
hard  case  £160,  Ring  0532  574892  or 
574170. 

ELECTRONIC  CASH  REGISTER  Casio 
E-22  KR.  Approx  10  years  old  £1  10  Also 
Avery  Baby  Weigher  £90.  Tel  000  ! 
702235. 

ZAF  SHOPFITTINGS  14  metres  includ- 
ing 2  x  glass  wall  cabinets,  2  x  glass 
fronted  base  units.  2  x  drawer  units, 
counter  and  integral  customer  seal 
Good  condition  £2000  ono.  Tel:  0623 
651754  (eve). 

ESCORT  XR3i  -  L-reg,  excellent  con- 
dition, black,  all  extras,  service  history, 
must  sell  £4.250.  Ring  0732  849340 
(eves  &  weekends).  0634  842089  (dav). 

CCTV  SYSTEM  -  2  \  Ikegami  cameras, 
monitor,  control  box  £200  ono  Polaroid 
passport  camera  with  accessories.  £175 
ono  Buyer  collects  (Salisbury).  0722 
329423.  ' 

LUXLINE  SHOPFITTINGS  lor  sale  due  to 
pharmacy  closure.  Two  years  old.  Cost 
£11,000  new.  will  accept  £4,500  Please 
telephone  081-748  0280  (dav)  or  081- 
876  310b  (evenings) 

NUMBER  PLATES  -  1115  LSD,  1115  PAL. 
1115  VAT.  HI5  GUM.  HIS  GAP.  Sensible 
offers.  Tel:  0532  480787. 

TWO  PARK  CASSETTE  DRIVE  labelling 


systems.  Excellent  condition,  Green 
Amstrad  screen.  Epson  RX8U  printer. 
Both  now  in  use.  but  wish  to  update 
£100  each  Tel  061-437  2634 

OLIVETTI  PHARMACY  TYPEWRITER 
£30  +  carriage,  Glass  fronted  display 
cabinets  offers.  Tel:  0752  562597. 

COMPLETE  SHOP  -  Dispensary  fittings 
foi  sale  due  to  relocation  Includes 
counters,  gondolas  and  pelmets.  Also 
comprehensive  range  of  dispensary 
fittings.  All  tittmgs  8  years  old  and  less. 
Price  asked  £3,000.  Tel:  0704  74426. 


WANTED 


PERGONAL  AND  METRODIN  inj- 
ections wanted.  For  immediate  payment, 
ring  071-791)  9150 

EXCESS  DISPENSARY  STOCK  wanted  I 
will  pay  60%  (plus  VA1  +  postage)  of 
current  Chemist  &  Druggist  price,  Tel: 
Bradford  (0274)  562000  (corrected 
entry). 

CYCLOKAPRON  SYRUP  required  very 
urgently,  lor  a  young  hoy  suffering  from 
Angio  oedema  of  tace.  Any  quantity 
welcome  and  paid  Tel:  0656  732278 

SECOND  HAND  FITTINGS  shop  and 
dispensary  required  (not  more  than  five 
vears  old)  Also  Link  II  computer  and 
other  dispensary  items,  Tel:  0278662288, 

ANY  QUANTITY  of  the  following  items 
required  urgently  -  Megace  40mg. 
Drogenil  tabs,  Sahril  tabs.  Zofran  8mg. 
Tel:  081-882  1646. 

SLIDE  FILM  -  Outdated  or  excess  stock 
purchased  for  personal  use.  Kodachrome 
or  Ektachrome  preferred,  Alan  Tate.  0638 

717699 

EXCESS  STOCK  Redundant  stocks, 
clearance  lines,  job  lines,  repossessed 
stocks'  Group  pharmacy  wants  to  buy 
Tel:  071-407  0051  (Sat) 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
accepted  at  the  discretion  of  the  publishers  and  depend 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link",  Chemist  &  Druggist,  Benn  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW.  Include  your 
name,  the  full  name  and  address  of  your  pharmacy,  or  your 
personal  registration  number,  and  a  day-time  telephone 
number.  Alternatively,  leave  the  details  on  our  answering 


service. 


PHONE  24  HOURS  ON  0732  359725 


To:  Business  Link,  Chemist  <&  Druggist,  Benn  House.  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  HI  OCK  1  HPITAI.S 

Surname  

First  name  

Persona]  RPSGB  Registration  Number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  he  included  under  section  heading  

Signed   Date. 
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About  people 


'Quality  of  life'  tops  agenda  for  BPC  92 
in  Birmingham 


The  129th  British  Pharmaceutical 
Conference,  to  be  held  at  the 
University  of  Birmingham  from 
September  7-10,  will  take  "Quality 
of  life"  as  its  theme.  The  theme  for 
the  science  sessions  will  be  "New 
medicines  are  better  medicines". 

The  provisional  programme  for 
the  Conference  includes  debates  on 
topical  isssues,  a  professional 
session  on  "Home  —  the  place  for 
treatment",  a  Conference 
Symposium  on  "Measures  of  the 
quality  of  life"  and  the  Conference 
Lecture  on  "The  changing  face  of 
neuroscience". 

There  are  just  two  sectional 
meetings  this  year,  in  place  of  the 
usual  four.  The  joint  community 
and  agricultural  and  veterinary 
pharmacy  session  will  discuss 
"Audit  in  practice",  while  the  joint 
hospital  and  industrial  pharmacy 
session  will  debate  "Patient 
expectations  of  the  quality  of  the 
pharmaceutical  service". 

The  group  discussion  sessions 
will  be  held  again  this  year  with 
topics  ranging  from  "Medicines 
legislation  —  bureaucracy  without 
benefit"  to  "Competency  based  pre- 
registration  training"  and  from 
"Professional  versus  commercial 
pressures"  to  "The  effects  of 
Government  policies  on 
pharmaceutical  education". 

For  accompanying  members, 
optional  excursions  include  visits  to 
Prescription  Pricing  Bureau,  Selly 
Manor  and  Cadburv  World,  Austin 


No  smoking 
competition 

Due  to  problems  with  postal  delays 
in  some  parts  of  the  country,  the 
restrictive  dates  for  the  window 
display  competition  for  No  Smoking 
Day,  organised  by  the  Pharmacy 
Healthcare  Scheme  have  been 
lifted. 

The  competition  was  to  have 
taken  place  in  the  two  week  period 
from  March  2-14.  However,  anyone 
who  has  a  window  display  on  No 
Smoking  during  a  two  week  period 
in  March  can  participate  in  the 
competition,  provided  the 
photographs  of  the  display  reach 
the  Pharmacy  Healthcare  Office  no 
later  than  April  1 . 

For  further  details  contact 
Saskia  Zeelenberg  on  071-735 
9141. 


Rover  and 
Botanical 
Glasshouses. 

Applications  to 


the  Birmingham 
Gardens  and 


attend  the 


Conference  should  be  made  on  the 
official  registration  form,  available 
from  Hazel  Maxted  at  the  Royal 
Pharmaceutical  Society. 


Lord  Mackay  of  Ardbrecknish  (centre),  former  Scots  Minister  of  Health, 
was  principal  guest  at  the  annual  dinner  of  the  Standing  Committee  of  the 
Pharmaceutical  General  Council,  Scotland  held  at  Prestonfield  House, 
Edinburgh  on  March  1 1 .  He  was  welcomed  by  PGC  chairman  Graeme 
Millar  (left).  Also  present  was  chief  pharmacist  Professor  Graham  Calder 
(right)  who  retires  from  the  Scottish  Home  and  Health  Department  this 
Summer 


AAH  kit  out  Cheadle  Heath 

AAH  Pharmaceuticals  have  helped 
put  Lancashire  and  Cheshire  league 
football  team  Cheadle  Heath 
Nomads  on  the  sporting  map.  The 
local  team  —  currently  top  of  the 
Lancashire  &  Cheshire  1st  division 
—  is  leading  the  league  with 


Vantage  team  strips. 

Steve  Hall,  commercial  manager 
of  the  Nomads,  contacted  Vantage 
about  sponsoring  the  first  team 
strip.  In  addition  to  sponsoring  the 
strip,  Vantage  has  also  sponsored  a 
Vantage  Player  of  the  Year  Trophy. 


APPOINTMENTS 


Whitehall  Laboratories  have 
appointed  Steve  Dickson  as 
national  field  sales  controller, 
responsible  for  all  Whitehall  field 
sales.  Peter  Burrows  has  been 
appointed  trade  marketing  manager 
to  assist  Edwin  Bessant  who  has 
been  promoted  to  trade  marketing 
controller.  Mr  Bessant  was 
previously  national  accounts 
manager. 

Doreen   Miller,   MBE,  JP, 

chairman  of  Barnet  Family  Health 
Services  Authority,  has  been 
appointed  an  ordinary  part-time 
member  of  the  Monopolies  and 
Mergers  Commission  for  a  period  of 
three  years  from  March  3. 

Jeremy  Booth  has  recently  joined 
Unichem  in  the  post  of  medical 
marketing  manager.  Reporting  to 
medical  controller  Dr  Phil  Thomas, 
he  will  be  involved  in  negotiations 
between  Unichem  and  their  ethical 
pharmaceutical  suppliers. 

Photographic  wholesalers  Swains 
have  appointed  Graeme  Macphee 
as  national  account  manager.  Mr 
Macphee  has  previously  worked  for 
Kodak  and  Hanimex. 


m 


Bournemouth  pharmacist  Albert 
Ranee  was  "prescribed"  £1,000 
last  month  in  the  Bournemouth 
Evening  Echo's  Find  the  Ball 
competition.  The  newspaper 
presented  the  larger-than-life 
cheque  to  him  at  the  pharmacy 
where  he  works  part  time 
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IMPORTANT 
NOTICE 

To  owners,  wholesalers  and  retailers 
of  Mothercare  (Type  509D)  and  Avent 
(Type  510D)  Baby  Bottle  Warmers. 

The  stringent  quality  controls 
exercised  by  the  suppliers  to  the 
manufacturer  of  the  above  products 
have  revealed  a  possible  defect  in  a 
particular  batch  of  Bottle  Warmers. 
While  the  number  of  appliances  in- 
volved is  few  and  the  probability  is 
that  yours  is  perfectly  satisfactory,  in 
the  interests  of  consumer  safety  we 
feel  you  should  check  your  product 
by  taking  the  following  action: 

1 .  Unplug  the  appliance. 

2.  Check  that  your  product  carries 
the  brand  name  Mothercare  or  Avent 
and  is  one  of  the  models  above. 

3.  If  so,  check  the  plug  attached  and 
if  it  doesn't  have  the  code  'A3AD' 
or  'A13AD'  as  indicated  on  the  illus- 
tration below,  take  no  further  action. 

4.  If  the  plug  does  have  the  code 
'A3 AD'  or  A13AD,'  then 
take  the  entire  appliance, 
including  the  plug  and 
lead  to  the  retailer  from 
whom  it  was  purchased 
for  a  direct  replacement. 


CODE 


Now  available  to  UK  retailers  for  the 
first  time,  Finally  Free  is  a  high  tech 
revolution  in  personal  hair  removal. 
It  is  the  only  product  that  promises  a 
fast,  painless  and  lasting  answer  to 
the  problem  of  unwanted  hair. 
With  Finally  Free  there  are  no 
needles,  razors,  wax  or  plucking  -  just 
quick  turnover  and  healthy  profits. 

™  Proven  retail  product  in  USA 
and  Europe 

™  Proven  mail  order  product 
in  the  UK 

™  High  level  of  profit  per  unit  sold 

™  Minimal  shelf  area  required 

™  Complements  your  existing  hair 
removal  products 

™  Worldwide  sales  of  872  million 
in  five  years 

asting  painless 
hair  removal 
means  fast 
profitable  sales 


i 


Dial  100  and  ask  for  Freefone 
Finally  Free  now  or  post  the 
coupon  to  find  out  how  you  can 
stock  the  high  tech  answer  to 
unwanted  hair. 

FREEFONE  FINALLY  FREE 


Send  to:  Cranley  Health  Ltd.,  26  Adam  &  Eve  Mews, 
London  W8  6UB. 

Please  give  me  further  information  about  stocking  Finally 
Free  -  the  high  tech  hair  removal  system. 

Name 


Business  Name 
Address  _ 


Postcode 


Telephone  No.. 
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NOW  EVEN 
MORE  ORANGEY 


New  Fybogel  Orange  now  tastes  even  more  orangey, 
making  it  even  more  attractive  to  your  regular  customers. 
And  as  ever,  natural,  pleasant-tasting  Fybogel  Orange 
gently  relieves  the  discomfort  of  constipation,  as  it 
restores  bowel  regularity.1 


Ispaghula  Husk  BP 

A  GENTLE  START  TO  NATURAL  REGULARITY 


Indications:  Conditions  requiring  a  high-fibre  regimen.  Dosage  and  Administration:  (To  be  taken  in  water)  Adults  and  children  over  12;  One  sachet  morning  and  evening.  Children  6-12 
years:  Half  to  one  level  5ml  spoonful  depending  on  age  and  size,  morning  and  evening.  Children  under  6years:  To  be  taken  only  on  medical  advice.  Contra-indications,  Warning,  etc:  Fybogel 
is  contra-indicated  in  cases  of  intestinal  obstruction  and  colonic  atony  Each  sachet  contains  3.5g  Ispaghula  husk  BP  RSP  Price:  10  Sachets  £1 .25  PL  No.:  Fybogel  0044/0041 ,  Irish  PA 
27/2/1 ,  Fybogel  Orange  0044/0068,  Irish  PA  27/2/2  Reference:  Data  on  file,  394  Patient  Study,  Reckitt  &  Colman  Products (1989)  RMEX35003/012.  Fybogel  and  the  sword  and  circle  are 
trademarks  of  Reckitt  &  Colman  Products  Ltd  Further  information  is  available  from  Reckitt  *  Colman  Products,  Hull  HU8  7DS. 


